NOSY CROW
CASE STUDY

PR Newswire helps children’s book publishing company,
Nosy Crow, distribute their press release and achieve
maximum coverage across a wide range of media outlets.

INTRODUCTION
In the haze of coronavirus and a not–so–normal daily structure, the public face a battle of
breaking down the facts and trying to understand the rules, highlighting the importance
of communicating the correct information in a digestible way. Especially when lives are
at stake.
Families with children have been strongly impacted by the virus, and kids have had to
adjust like the rest of us. Nosy Crow are aware that many parents and carers are struggling
to explain the current situation to children, many of whom are f rightened and confused. In
their effort to solve this issue, they produced a downloadable book to explain and reassure
children. On Monday April 6th, 2020, Nosy Crow issued the f ree digital book for anyone to
read on screen or print out, illustrated by the famous ‘Gruffalo’ illustrator, Axel Scheffler.

KEY TAKEAWAYS
●

Coverage was picked up by 187 online outlets

●

Secured coverage in prominent outlets such as ‘The Guardian’ & ‘The Times’

●

In the three weeks since the book release, the book had been downloaded over a million
times from the Nosy Crow website alone
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THE CUSTOMER
Nosy Crow is a multi–award-winning, independent children’s publishing company, based in London. They publish commercial f iction and non–
f iction books for children aged 0 to 12, with the aim to encourage children to read for pleasure. Many of their books, such as the Bizzy Bear and
Pip and Posy series, are by well–known authors and illustrators and are available in both print and e–book form.

THE CHALLENGE
Given the strange and uncertain times, Nosy Crow needed to circulate the book as widely
and quickly as possible. Raising awareness of the book across the UK and internationally was
important so that as many people as possible could gain access and benef it f rom it.
Nosy Crow specif ically wanted to target a network of contacts beyond the children’s
publishing industry, with a focus on health and medical journalists, educational and art
correspondents, and media outlets covering the coronavirus pandemic.

THE SOLUTION
Nosy Crow used the PR Newswire service to distribute two press releases to a large and trusted network of media outlets. This aimed to spread
awareness of the story by garnering earned media coverage across regional and national publications in different industries and trades. The press
releases were also published on the PR Newswire newsfeed which has a monthly visit of over nine million people per month.
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THE RESULTS

The story gained coverage in a large number of media
outlets and newspapers, including:

The distributed releases increased media pick up and search visibility.
The visibility report showed that they were picked up by 187 online
outlets with a potential audience figure of 74.5 million. There were 296
click throughs to the online book directly from the releases appearing

● Schools
Regional

● Libraries
● Local newspapers

on the PR Newswire newsfeed. In three weeks since the book release

● Community social media platforms

date, it had been downloaded one million times from the Nosy Crow
website alone.

● BBC News
Broadcast

● Sky News

and radio

● ITV News
● Channel 4

“The coverage has been widespread and extensive, and

● BBC Radio 4

shared among various media outlets. It’s been brilliant

● BBC Radio 2

and is still going!”

● Local Radio stations
– Rebecca Mason, Publicity Manager, Nosy Crow

● The Guardian
National

● The Times
● The Sunday Times
● The New York Times
● The Week
● The Sun
● The Observer
● The Independent
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THE SERVICE

ABOUT CISION PR NEWSWIRE
Cision Ltd. is a leading global provider of earned media software
and services to public relations and marketing communications

“The service f rom the Cision PR Newswire team has been

professionals. Cision’s software allows users to identify key influencers,

brilliant! From the day I f irst made the call, everyone was

craft and distribute strategic content, and measure meaningful

kind, helpful and open to working together to f ind the

impact. Cision has over 4,800 employees with off ices in 24 countries

best solution tailored to Nosy Crow and the specif ic needs

throughout the Americas, EMEA, and APAC. For more information

of the coronavirus book. They were generous with their

about its award-winning products and services, including the Cision

time, services and advice. I was particularly impressed to

Communications Cloud®️, visit www.cision.com and follow Cision on

be able to speak to helpful and cheerful members of the

Twitter @Cision.

team later in the evening, to arrange the release for the
next morning, and get everything ready to go eff iciently

PR Newswire offers services and solutions for businesses, projects,

within working hours; this made for a stress–f ree and

and budgets of all sizes. If you would like to know how Cision’s PR

positive experience all round. At every stage the team

Newswire can help you reach new audiences and distribute content,

have been open, communicative and a pleasure to work

contact us using the link below.

with. Thank you!”
– Rebecca Mason, Publicity Manager, Nosy Crow

CONTACT US

866.639.5087
130 E Randolph St., 7th Floor, Chicago, IL 60601
Copyright © 2020 Cision Ltd. All Rights Reserved.
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