Success Story

Kohler Turns
Unexpected Opportunity
Into Virtual Success

The Challenge
The Consumer Electronic Show (CES) looked incredibly different
in 2021 as COVID-19 prohibited the traditional tradeshow booth
tours and consumer interactions Kohler had traditionally relied
upon for their marcomms strategy.
Kohler was no longer able to talk to their “media friendlies” and
customers in person. Instead, they needed to adapt and find a
way to arm their top media outlets and consumers with all the
information they would need for the reimagined Virtual CES.
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The Solution
CES is arguably one of the most trafficked shows, and in years past, the media
has had very limited time in each booth and very limited time to capture video.
The solution was an answer to both that challenge and the added need to be
virtual in 2021: Kohler partnered with Cision MultiVu to host a Virtual Press Day
(VPD).
Instead of hosting in-person interviews at their booth, Kohler invited their
“media friendlies” into an exclusive virtual booth tour and hosted more than a
dozen 30-minute interviews. Between two individuals, the spokesperson and a
production team, the remotely directed VPD captured the information via Zoom.
Much like a traditional media tour, reporters could choose how they received
the content afterward. The virtual booth tours could be taped and shipped as a
longer segment, a shorter segment, and even be supplemented by b-roll footage.
Each reporter had the freedom to select what best fit their outlet’s needs. By the
time Virtual CES arrived, all of Kohler’s top outlets had already been equipped
with embargoed content three to four weeks prior and could release their
coverage immediately. Even the media who could not attend the VPD had access
to the taped segments.
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The Results
Considering the drastic changes to CES this year, Kohler’s VPD
positioned them as a leader from day one of the event. They
maintained their position as a trusted and engaging brand
throughout the entirety of the tradeshow; their work to prepare in
advance and provide video content to share with any interested
media before, during, and after the show resulted in even more
media coverage than the year before.

BY THE NUMBERS
Within 30 days of launching in January 2021, Kohler’s
Multichannel News Release generated:

10,318 TOTAL UNIQUE USERS

Kohler’s Associate PR Manager Vicky Valdez Hafenstein noted in a
recent webinar with Cision: “Well over 300 media interacted with
the press conference video during the tradeshow week, which was
a matter of three or four days.” She even went on to mention that
C|Net’s coverage of Kohler doubled during CES this year.

12,467 TOTAL PAGEVIEWS

Ultimately, the value of a VPD extended far beyond the constraints
of COVID-19, as it put Kohler so far ahead while others were still
trying to navigate gaining earned media coverage during a virtual
tradeshow.

KOHLER SUCCESS STORY

Kohler also generated twice the media coverage it
earned the year before.
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Next Steps
One of Kohler’s biggest takeaways was the impact of a VPD given
non-pandemic times. Having the ability to prepare media outlets
so far ahead of the event proved incredibly valuable for increasing
engagement and allowing media the time to generate thoughtful
content.
Kohler continues to work with Cision MultiVu to navigate a
post-pandemic consumer world while still leveraging some
of the impactful solutions that brought them through the
unprecedented challenges of COVID-19.
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About Kohler Co.
Founded in 1873 and headquartered in Kohler, Wisconsin, Kohler
Co. is one of America’s oldest and largest privately held companies
comprised of nearly 35,000 associates. With more than 50
manufacturing locations worldwide, Kohler is a global leader in
the manufacture of kitchen and bath products; engines and power
systems; premier cabinetry, tile and lighting; and owner/operator
of two of the world’s finest five-star hospitality and golf resort
destinations in Kohler, Wisconsin, and St. Andrews, Scotland.
As homes become increasingly connected, Kohler is focused on
making everyday moments better through thoughtful design and
smart technology. Kohler approaches smart bathroom design with
the same dedication, precision, and care that has built the brand’s
global presence for well over a century.
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About Cision
Cision Ltd. (NYSE: CISN) is a leading global provider of earned media software and services to
public relations and marketing communications professionals. Cision’s software allows users to
identify key influencers, craft and distribute strategic content, and measure meaningful impact.
Cision has over 4,000 employees with offices in 22 countries throughout the Americas, EMEA,
and APAC. For more information about Cision’s award-winning solutions, including its next-gen
Cision Communications Cloud®, visit www.cision.com and follow
@Cision on Twitter.

About Cision MultiVu
MultiVu is the strategic team at Cision dedicated to the creation and targeted distribution
of creative content. Our award-winning diverse pool of industry-leading talent are extremely
passionate about partnering with our clients, bringing best-in-class stories and concepts to life,
and getting those stories to the audiences who want to experience them most. To start crafting
your story, visit us online at www.multivu.com.

