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TIS THE SEASON: 
Make sure your brand is featured in all the right places 
this holiday season by developing a tailored targeting 
strategy for the influencers that can make a positive 
impact on your brand’s business.

Securing placements on TV segments and retail blogs 
can help your brand increase consumer awareness, 
reach your target shoppers and earn their trust.

Major lifestyle magazines and newspapers publish 
holiday gift guides to make it easy for shoppers to find 
the perfect gift. With easy-to-read layouts categorizing 
items by theme, price or location, holiday gift guides 
spread brand awareness by boosting a product’s 

visibility, thereby making it easy for readers to 
discover them. 

Online blogs and influencers do the same: posting 
Instagram photos of your product and reviewing your 
offerings is a great way to capture new audiences and 
generate interest.

Here are some featured holiday influencers to help 
you get started!
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ALYSSA JUNG
SENIOR EDITOR, HEARST LIFESTYLE 
GROUP, HEALTH NEWSROOM 

 alyssa.jung@hearst.com

SOCIAL MEDIA: 
  @ALYSSAAJUNG

  @THEREALALYSSAJ

 LINKEDIN

TOPICS COVERED:
Holiday Gift Guide, Food, Home,  
Health/Wellness, Lifestyle

MEDIA OUTLET: Prevention, Good Housekeeping, Redbook, and Woman’s Day

Alyssa Jung is a senior editor at Hearst Lifestyle Group, Health Newsroom and 
edits and reports health content across the Hearst Lifestyle Brands—Prevention, 
Good Housekeeping, Redbook and Woman’s Day. She also oversees all Holiday 
Gift Guide submissions and covers food, home, lifestyle/general wellness and 
family topics. She is also a Contributing Writer for Reader’s Digest Online. 

She advises PR professionals to follow up with her if they don’t hear back within 
three days, and says, “feel free to shoot me a friendly reminder to bump your 
email to the top of my inbox. It’s also helpful to send along relevant samples or 
press info without checking with me first — if it’s something that falls into the 
categories of health, food, home, lifestyle/general wellness, or family, there’s a 
good chance I’ll be interested in checking it out.” 

Her pet peeve, however, is following up with her too quickly. She says, “Please do 
not email me 24 hours (or less, sometimes!) after your initial email. I get dozens 
of emails a day, so I don’t always have time to sift through them right away — 
but I will, eventually, just give me a few days.”

She can be reached by email, and says that it is the primary way she gathers 
leads or story ideas. “Unless it’s a restaurant or food-centric story, and then I 
sometimes browse Instagram.”

mailto:alyssa.jung%40hearst.com?subject=
https://twitter.com/alyssaajung
https://www.instagram.com/therealalyssaj/
https://www.linkedin.com/in/alyssa-jung-5b184810


4


She can be reached by email.

CAREER:
2018 (Jun) – Present: Hearst Lifestyle Group, Health Newsroom, Senior Editor
2017 – 2018 (Jun): Hearst Lifestyle Group, Health Newsroom, Senior Associate Editor
2017 – Present: Reader’s Digest Online, Contributing Writer
2017 (August) – Present: Prevention, Senior Associate Editor
2016 (March) – 2017 (August): Reader’s Digest, Research Editor
2012 (August) – 2016 (March): Reader’s Digest, Assistant Research Editor
2009 (November) – 2012 (August): Spotlight Newspapers, Reporter
2009 (October) – 2012: The Huffington Post, Contributing Blogger

EDUCATION:
2009: State University of New York, B.A. Journalism
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MEDIA OUTLET: POPSUGAR

Dawn Davis is Senior Editorial Director at POPSUGAR’s New York bureau where  
she oversees content for Makeup.com. She also oversees the beauty Holiday Gift  
Guide, focusing on “makeup and makeup adjacent products.” Submissions are  
due September 1. 

She advises PR professionals to think about the publication and the writer they  
are pitching, and says, “Does this work for them and what they cover? Also, make  
it personal. Even if you haven’t met in person, mention something from their  
Instagram or a recent story they wrote. It’s flattering, not stalkery.”

Her biggest pet peeve when it comes to pitches are big wasteful mailings. She says, 
“something thoughtful is so much more impactful than a giant box that will just end 
up in the trash.” She says they gather story ideas everywhere, but please don’t pitch over 
social unless you also follow up via email. Contact her by email. 

CAREER:
2017 – present: POPSUGAR/Makeup.com, Senior Editorial Director (July)
2012: Total Beauty (New York, NY), Beauty Editor (January)
2011: Cosmopolitan.com, Beauty & Fashion Editor (February)
2010: Harpersbazaar.com, Web Editor (February)
2009: HOME Miami, Contributing Editor (May)
2007: Lucky Magazine, Associate Beauty Editor (February)
2005: Lucky Magazine, Beauty Assistant (January)
2004: Harper’s Bazaar, Editorial Assistant (July)

EDUCATION:
2004: Colby College, B.A. English

DAWN DAVIS
SENIOR EDITORIAL DIRECTOR 

 ddavis@popsugar.com
 www.popsugar.com

SOCIAL MEDIA: 
  @DAWNSPINNERD

  @DAWNSPINNERDAVIS

  FACEBOOK

  GOOGLE+

 LINKEDIN

TOPICS COVERED:
Holiday Gift Guide, Beauty, Cosmetics


She can be reached by email.

mailto:ddavis%40popsugar.com?subject=
https://www.popsugar.com/
https://twitter.com/dawnspinnerd
https://www.instagram.com/dawnspinnerdavis/
https://www.facebook.com/dawn.spinnerdavis
https://plus.google.com/105867090330910240774
https://www.linkedin.com/in/dawn-davis-597a6419/
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MEDIA OUTLET: The Everygirl

Alexandra Pagar-Wolf is the Holiday Gift Guide Editor & Business Development  
Director for The Everygirl. She says, “We are always happy to receive alerts on new 
products and company launches, but for our holiday content and gift guides we 
don’t accept unsolicited press materials and brand pitches for consideration. During 
such a busy time we just don’t have the bandwidth to review press materials, but we 
do have a fantastic gift guide that we offer a select number a brands an option to  
purchase product inclusions and additional social media coverage. We release our 
gift guide media kit in July and are typically full by September.”

She also wants PR professionals to know that holidays are the busiest time of the 
year for everyone so please be aware that they can’t cover brands during this time 
period without compensation. One of her biggest pet peeves is when receiving a 
pitch the PR pro doesn’t know who they are, or what the brand name is! “You can’t 
imagine how many pitches arrive daily with the incorrect name!”  She also says,  
“We do use our social media for story ideas based on what we see chatter and 
engagement around. We do not accept pitches via social media.”

CAREER:
Present: The Everygirl, Holiday Gift Guide Editor & Business Development Director

ALEXANDRA 
PAGAR-WOLF
HOLIDAY GIFT GUIDE EDITOR & 
BUSINESS DEVELOPMENT DIRECTOR 

 alexandra@theeverygirl.com
 http://theeverygirl.com

SOCIAL MEDIA: 
  @APW_PR

  @ALEXANDRALWOLF

 LINKEDIN

TOPICS COVERED:
Holiday Gift Guide 

She can be reached by email. She does not 
accept pitches via social media.

mailto:alexandra%40theeverygirl.com?subject=
http://theeverygirl.com/
https://twitter.com/apw_pr
https://www.instagram.com/alexandralwolf/
https://www.linkedin.com/in/alexandra-pagar-wolf-9318b212/
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MEDIA OUTLET: The Deseret News

Lois Collins is a Metro Reporter covering family and health for the Deseret News in 
Salt Lake City. She wants to receive relevant press releases, trend information, case 
studies, white papers and new product announcements. She is also the best contact 
for the Holiday Gift Guide and wants to receive gift pitches before November 1.

She says, “I try to choose a variety of prices and types of gifts, across family- 
centered categories like for women, for men, for kids of different ages. I like to hear 
about gifts that contribute to a cause or benefit a worthy issue or group, so there’s 
a category for that, as well. I also like miscellaneous. The big deal for me is offering 
something for every budget. Samples are good because they make it easier to choose, 
though a sample doesn’t guarantee inclusion. Whether or not your item is used, any 
samples that come in go to our charity auction to pay for Christmas for needy kids.”

She prefers to receive press materials via email and advises PR professionals to be 
aware of the timing of the release. She says, “I prefer to get them no sooner than 
mid-August and later is better, though I want them before November 1. Any sooner 
and they could get lost in the shuffle.” She does not accept story ideas and pitches via 
social media.

CAREER:
2010 (June) – present: The Deseret News, Metro Reporter
2009: The Deseret News, Staff Writer (March)
1995: The Deseret News, Healthcare Reporter
1982: The Deseret Morning News, Reporter

EDUCATION:
1981: University of Utah,  
B.A. Communication

LOIS M. COLLINS
REPORTER 

 lois@deseretnews.com
 www.deseretnews.com

SOCIAL MEDIA: 
  @LOISCO

  FACEBOOK

  GOOGLE+

 LINKEDIN

TOPICS COVERED:
Holiday GIft Guide, Metro, Parenting, Health 
& Medicine


She can be reached by email. She  
does not accept pitches via social media.

mailto:lois%40deseretnews.com?subject=
https://www.deseretnews.com/
https://twitter.com/loisco
https://www.facebook.com/Lois-M-Collins-Deseret-News-reporter-184823581567599/
https://plus.google.com/112734597802889365575
https://www.linkedin.com/in/lois-m-collins-4200b0b/
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MEDIA OUTLET: Toy Insider

Marissa DiBartolo is Senior Editor for Toy Insider and Toy Book. She also handles holiday 
gift guide submissions. 

She wants to receive press releases, product descriptions, key talking points, images and 
video. She says, “Information on new toys, games and other children’s products that are 
not yet on the market or just coming to market grab my attention the most. Short, sweet, 
and to the point emails are always preferred. We get hundreds of pitches per day and 
don’t always have time to read through long leads.” 

She advises PR professionals to keep pitches short and sweet. She says, “We get hun-
dreds of emails and pitches per day, and if we have to dig too much to find the news, 
chances are we won’t bother! Give us the headlines quickly! Also — pitch early. We 
assemble our holiday gift guide in July. If you’re pitching products meant for a specific 
season, try to plan a few months in advance.”

Her biggest pet peeve is getting follow-ups for the same pitch repeatedly and phone 
calls related to an e-mail pitch. She adds, “If I did not respond or reach out for more 
information, it is because the product or news is not relevant to my site.” 

DiBartolo is open to receiving leads and story ideas via social media, and explains, “We 
love when people reach out to us via social media, though we do typically then move the 
conversation over to email. We crawl Twitter and Google News every single day looking 
for news and story ideas that may not have made it to our inboxes.” 

CAREER:
2012 (August) – Present: Adventure Publishing, Senior Editor

EDUCATION:
2012: Wagner College,  
B.A. English

MARISSA 
DIBARTOLO
SENIOR EDITOR 

 mdibartolo@adventurepub.com
 www.thetoyinsider.com

SOCIAL MEDIA: 
  @THATTOYGIRL

 LINKEDIN

TOPICS COVERED:
Holiday Gift Guide, Toys


She can be reached by email.

mailto:mdibartolo%40adventurepub.com?subject=
http://www.thetoyinsider.com
https://twitter.com/thattoygirl
https://www.linkedin.com/in/marissadibartolo/
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MEDIA OUTLET: Beauty Professor 

Rachel Anise is a Blogger and Vlogger covering beauty and grooming, beauty  
supplies, beauty tips and fashion for Beauty Professor. She also offers a Holiday  
Gift Guide, focused on luxury beauty products and accessories. Deadline for  
submissions is November 15.

She advises PR professionals to do their homework and personalize their pitch,  
and says, "When sending a press release, make sure to take the time to personalize 
the pitch (e.g., the exact name of the editor/writer vs. "Hey babe" or "Dear @beauty-
professor" etc.) and be familiar with what type of publisher you are dealing with  
when it comes to press samples. For example, if a blog or website generates their  
own imagery (as is the case with Beauty Professor), offering high-resolution images 
(rather than the product itself) will probably not suffice when seeking earned media 
or sponsored features or even organic, last minute inclusions."

Anise works 1-3 months out on content so receiving early access to product launches 
is extremely helpful for encouraging inclusion. She adds, "Sending out a press release 
for a launch that actually took place at major retailers weeks earlier will probably not 
elicit excited responses from editors as everyone in that particular industry already 
knows about it."

One of her biggest pet peeves is when publicists do not respond to her inquiries. 
"When a PR professional is not consistently responsive, especially if a project is in 
progress, it can impede content creation and even damage the relationship between 
the editor and the brand. I would much prefer a PR professional let me know that 
they got my note, have to investigate to find an answer and will get back to me soon 
rather than radio silence for an indeterminate amount of time."

RACHEL ANISE
BLOGGER & VLOGGER 

 beautyprofessor@gmail.com
 www.beautyprofessor.net

SOCIAL MEDIA: 
  @BEAUTEPROFESSOR

  @BEAUTYPROFESSOR

  FACEBOOK

  PINTEREST

  GOOGLE+

 YOUTUBE

TOPICS COVERED:
Holiday Gift Guide,  Beauty and Grooming, 
Beauty Supplies, Beauty Tips and Fashion

mailto:beautyprofessor%40gmail.com?subject=
http://www.beautyprofessor.net
https://twitter.com/beauteprofessor
https://www.instagram.com/beautyprofessor/
https://www.facebook.com/beautyprofessordotnet
https://www.pinterest.com/beautyprofessor/?autologin=true
https://plus.google.com/104088242636065988662
https://www.youtube.com/user/beautyprofessor
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She can be reached by email.

CAREER:
2012 – present: Beauty Professor, Blogger (January)
2012 – present: Beauty Professor, Editor-in-Chief (January)
2006 – present: Coastline Community College, Professor (April)
2004 – present: Golden West College, Professor (April)
2002 – present: Woodrow Wilson Classical High School, Program Director (April)

EDUCATION:
California State University-Long Beach, M.A. Communication Studies
California State University-Long Beach, B.A. Interpersonal Communication
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MEDIA OUTLET: A Side of Sweet 

Kelly Egan is the Content Creator & Photographer behind A Side of Sweet. She covers 
recipes, DIY, travel, activities and lifestyle content for residents of San Francisco. She 
handles the blog's Holiday Gift Guide, the deadline for which is November 15th.

She says, "I prefer the information to be concise but also tailored to me. I'd also like 
to know what is expected of me. Please don't send me press releases with no 'ask' or 
actual collaboration desired."

"Take time to actually check out my content to make sure we would be good part-
ners. It's frustrating when the email has clearly gone out to a thousand other bloggers. 
Also, make sure that bloggers are compensated adequately for their time. Blogging 
is time-consuming and asking someone to write an entire blog post in exchange for 
a $30 subscription box is not fair. Our time and influence should be valued. I pride 
myself in being professional and running a business. I produce consistent, high-quality 
content and go out of my way to please every client I work with."

Egan's biggest pet peeve is businesses taking advantage of bloggers by not  
compensating them adequately for their time. She also doesn't appreciate when 
PR companies do not specify what is asked of her. She says, "My biggest pet peeve 
is getting a long email with no clear ask, or asking me to feature a product without 
offering to let me try it first. I never feature products I haven't tried myself. Even worse 
if it doesn't have a clickable link to the actual product so I have to do the extra step 
of trying to Google the company and figure out if it would be a good fit for a feature. 
I receive dozens of pitch emails per day and I am much more likely to respond to the 
email if the company has a review budget to cover my time and influence."

CAREER:
Present: A Side of Sweet,  
Content Creator & Photographer

KELLY EGAN 
HUIBREGTSE
CONTENT CREATOR & PHOTOGRAPHER 

 kelly@asideofsweet.com
 https://asideofsweet.com

SOCIAL MEDIA: 
  @ASIDEOFSWEET

  @ASIDEOFSWEET

  PINTEREST

 YOUTUBE

TOPICS COVERED:
Holiday Gift Guide, Recipes, DIY, Travel, 
Activities, and Lifestyle 


She can be reached by email. She  
does not accept pitches via social media.

mailto:kelly%40asideofsweet.com?subject=
https://asideofsweet.com/
https://twitter.com/asideofsweet
https://www.instagram.com/asideofsweet/
https://www.pinterest.com/sideofsweet/
https://www.youtube.com/user/asideofsweet/featured
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MEDIA OUTLET: FashionsWeek

Maya Litovksy is Editor and Publisher of FashionsWeek and covers fashion, beauty, 
tech, lifestyle, travel, dining and fitness and pets. 

She also oversees the Holiday Gift Guides for Mother's Day (due May 1), Father's Day 
(due June 1), Back to School (due August 1), and Christmas (due November 15).  
She is interested in "beauty, fashion, tech, home, travel, hostess and bridal products."  
Her biggest pet peeve when it comes to working with PR professionals is when they 
send samples too late when a gift guide is already up, and then follow up about  
coverage continuously. 

CAREER:
2012 – present: Fashionweek.com, Editor / Publisher
2010 – present: Fashionweek.com, Editor / Publisher
2000: Freelance Travel Writer, Contributor
1998 – 2002: Rush & Molly NY Daily News, Contributor

EDUCATION:
1990 – 1993: New York University

MAYA LITOVSKY
EDITOR & PUBLISHER 

 mlitovsky72@gmail.com
 http://fashionsweek.com

SOCIAL MEDIA: 
  @FASHIONSWEEK

  @MAYALITOVSKY

  FACEBOOK

 LINKEDIN

TOPICS COVERED:
Holiday Gift Guide, Fashion, Beauty,  
Tech, Lifestyle, Travel, Dining and Fitness 
and Pets.


She prefers to be pitched via email and can also 
be reached on Twitter/ Instagram.

mailto:mlitovsky72%40gmail.com?subject=
http://fashionsweek.com
https://twitter.com/FashionsWeek
https://www.instagram.com/mayalitovsky/
https://www.facebook.com/maya.litovsky
https://www.linkedin.com/in/maya-litovsky-8bb3b93b/


13

MEDIA OUTLET: Travels with Adam

Adam Groffman is a Blogger and pens the Travel with Adam blog, covering travel, 
men's lifestyle and LGBTQ topics. He also offers a Holiday Gift Guide, submissions for 
which are due in October. He is based in New York City. 

For all gift guide submissions, he is interested in "high-quality LGBT-specific products, 
or ones that benefit LGBTQ charities; travel-related items (but not experiences/ 
vouchers)." He prefers to receive personalized emails with an offer to try/test/sample 
the product. He says, "It's impossible to promote gifts that I haven't actually received 
and I only ever publish my own photos. I don't need the PR photos for publication 
(though they're helpful with the initial pitch so I can see what I'm receiving). Depend-
ing upon the type of promotion, it may also be necessary to provide an influencer fee."

He strongly advises PR professionals to do their homework and says, "I get a lot of 
requests to promote women's products. I'm a men's travel, fashion, lifestyle expert  
but fashion & lifestyle is not exclusive to women. Do your homework! And LGBT media 
is not the same as women's media." Groffman also accepts PR pitches and story ideas 
via social media. "I prefer brands that personally send an outreach email via Twitter  
or Instagram (not Facebook) private message. If they've done their homework and 
they believe it's a good fit, they should also be following and engaging with my brand 

— I would then easily notice them when they do their outreach."

CAREER:

Present: Travels of Adam, Blogger

ADAM 
GROFFMAN
BLOGGER 

 adam@travelsofadam.com
 https://travelsofadam.com

SOCIAL MEDIA: 
  @TRAVELSOFADAM

  @TRAVELSOFADAM

  FACEBOOK

  PINTEREST

  GOOGLE+

 YOUTUBE

TOPICS COVERED:
Travel, Men's Lifestyle, and LGBTQ, Holiday 
Gift Guide 

He is based in New York City. Contact him  
via e-mail Monday through Thursday.

mailto:adam%40travelsofadam.com?subject=
https://travelsofadam.com/
https://twitter.com/travelsofadam
https://www.instagram.com/travelsofadam/
https://www.facebook.com/travelsofadam
https://www.pinterest.com/travelsofadam/
https://plus.google.com/+AdamGroffman
https://www.youtube.com/user/travelsofadam
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MEDIA OUTLET: Style Music TV

James Andrew is a Fashion Editor at Stylemtv.com covering fashion, electronics, 
beauty & grooming, travel, lifestyle, music, food, home decorating & decor, footwear 
and oversees the Holiday Gift Guide with a deadline of November 2.

He says, "Please send materials via email. I prefer to receive information about any 
events, products, fashion, beauty, spa, tech, lifestyle, food and travel." 

Regarding the gift guide, he says "Fashion, electronics, beauty, travel, lifestyle, music, 
food, household, shoes, etc.," will catch his attention.

Regarding fashion, he liked to receive "fashion samples" and information on "previews, 
events, trends and anything new."

As far as pitches go, Andrew says, "I read everything sent to me." However, he lists 
"long emails" and receiving "too much email" as his pet peeves. That said, he advises 
PR professionals "do not send me information every day." 

CAREER:

Present: Stylemtv.com, Editor

EDUCATION:

University of Southern California

JAMES ANDREW 
SENIOR MEDIA EDITOR

 james@stylemusic.tv
 http://stylemtv.com

SOCIAL MEDIA: 
  LINKEDIN

TOPICS COVERED:
Holiday Gift Guide, Music, Beauty, Lifestyle, 
Home Decor, Footwear


He can be reached by email.

mailto:james%40stylemusic.tv?subject=
http://stylemtv.com/
https://www.linkedin.com/in/james-andrew-a6592713/
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CISION PITCHING KIT METHODOLOGY
The traditional and non-traditional media professionals featured in the Cision Pitching Kits have profiles in the 
U.S. Cision Media Database, and are vetted by the company’s media research team to verify their positions as 
media professionals, influencer’s and bloggers. These individuals must meet certain additional criteria to be 
featured: they must cover the specific topic being highlighted in the kit, have given direct consent to be listed 
in the Media Database and must have been verified by the research team recently. The professionals must also 
be willing to be included in marketing materials and provide in-depth advice for PR pros. 
 

UNCOVER MORE TOP JOURNALISTS AND TRENDSETTERS IN  
YOUR INDUSTRY WITH THE CISION COMMUNICATIONS CLOUD®

Request a demo now and learn how to build better relationships  
with influencers who matter.

Are you a member of the media who wants to be featured in the next pitching kit?

CONTACT OUR MEDIA RESEARCH TEAM 

REQUEST A DEMO

http://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
http://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
https://www.cision.com/us/request-demo

