
FASHION
PITCHING KIT



We spoke to journalists and influencers across the style spectrum —from more 

traditional industry print magazines to on-camera hosts and digital influencers— to 

get the best tips on how to pitch them for Fashion Week and more. 

Fashion Week is always a huge focus every fall, as industry veterans and the public 

alike look to what’s slated to be popular in the spring. What are the new trends 

going to be? What priorities- like sustainability- have taken hold of the fashion 

and beauty world?  

Be sure your pitches end in placements by listening to the tips these style experts 

have for you. While each is unique, there is a theme: Know who you’re pitching, and 

how they like to be pitched. 

Want more resources on pitching? 

Find tailored guides and more on our Resources page. 

PITCH FOR FASHION WEEK LIKE YOU’RE 
PITCHING MIRANDA PRIESTLY.  

Sending a cold generic pitch is a no-no. A warm and personalized 
approach will help to build a professional relationship and will  
increase the probability of getting coverage.

— Angelica Guillen   

Content Creator & Influencer, Stylehopping

https://www.cision.com/us/resources/
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MARIA 
TETTAMANTI 
FASHION CONTRIBUTOR, MIAMI 
HERALD & MIAMI.COM

BLOGGER, THE WORDY GIRL 

mariatettamanti@gmail.com

Maria Tettamanti is a fashion and beauty contributor 

to The Miami Herald and Miami.com, and the blogger 

behind The Wordy Girl, covering fashion, beauty and 

pop culture. She has been a fashion contributor for 

The Miami Herald for almost two decades and is South 

Florida’s go-to expert for all things fashion, spa, fitness 

and beauty related. Below she shares her thoughts on 

how to pitch her, her pet peeves when working with PR 

professionals, and much more.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

Please be short and sweet in your emails — and note that your email’s subject line is the most important content/

messaging we read.  

HOW ABOUT ANY PR PET PEEVES? 

Please do not call my cell phone! Also, “circling back” can be a nuisance. We typically won’t respond to an email 

we don’t see as a fit for us— thus the crickets. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

I prefer email pitches. 

WHAT UPCOMING LAUNCHES ARE YOU MOST EXCITED ABOUT? 

I am always excited about cutting-edge beauty treatments, fall fashion, supporting local mom-and-pop shops and 

exotic travels. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

Spring is always synonymous with color and charming prints. You’ve got to love that! 

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON 

THE RENTAL MODEL? 

Rent the Runway, Rebag, Bag Borrow or Steal, Vivrelle — they are all the future. The concept that you can now 

lease your wardrobe is both cost efficient and eco-friendly.
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http://mariatettamanti@gmail.com
https://thewordygirl.com/
http://www.twitter.com/MariaTettamanti
https://www.instagram.com/angelicguillen
http://www.instagram.com/MariaTettamanti
http://www.instagram.com/MariaTettamanti
http://www.instagram.com/MariaTettamanti
http://www.linkedin.com/in/mariatettamanti
http://www.hearst.com/magazines
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ANGELICA GUILLEN 
CONTENT CREATOR & INFLUENCER, 
STYLEHOPPING

angelica@stylehopping.com

Angelica Guillen is the content 

creator and blogger for Stylehopping and covers fashion, 

beauty, events, and lifestyle topics. She launched the 

blog in 2014 and since has become an influential voice 

in the fashion and beauty space in New York City.  Here 

are her thoughts on working with PR professionals, 

upcoming launches, eco-fashion and more. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

I would recommend familiarizing yourself with the type of content I cover and my outlets before sending the pitch. A 

short and creative pitch is always appreciated. 

HOW ABOUT ANY PR PET PEEVES? 

Sending a cold generic pitch is a no-no. A warm and personalized approach will help to build a professional 

relationship and will increase the probability of getting coverage. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

I prefer to receive it via email or mail. 

WHAT UPCOMING LAUNCHES ARE YOU MOST EXCITED ABOUT? 

Coverage for Fashion Week and Market Week are always exciting. We are already preparing for the upcoming season. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

Fashion is always evolving; it is very refreshing to see the new generation of fashion designers and how they interpret 

the current trends vs classic fashion in their creations. 

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON THE RENTAL MODEL? 

The concept is definitely trending. Retailers have found an opportunity to increase their revenue from a single item, 

and I think renting garments gives the consumer the ability to have an unlimited closet; to dress with high-end 

designers without the expensive cost of purchase, and also adopt a more sustainable practice to decrease fast-fashion 

produced waste.
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http://www.twitter.com/MariaTettamanti
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KIMBERLY FISHER
FASHION & LIFESTYLE FREELANCE 
JOURNALIST 

FOUNDER, JETSETERA 

k@kimberlyfisher.com

Kimberly Fisher is a freelance journalist and  

on-camera host covering lifestyle, luxury fashion and 

travel. She is also the founder and editor of Jetsetera 

and contributor at Pursuitist, JustLuxe and Luxe Beat 

Magazine. Her writing has appeared in more than 

350 publications nationwide including USA Today, GC 

Magazine, JustLuxe, Luxe Beat Magazine, Pursuitist, 

Sherman’s Travel, and others. Her on-camera credits 

include StyleMTV, PopStyle TV, International Emmys Red  

Carpet Host, The Diversity Awards Red Carpet Host,  

and more. Read on for her thoughts on working  

with PR, pitching tips, and more. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

Know who you are pitching to, their name (not Dear xxx or To Fisher, Kimberly, or someone else’s name all together) 

and where the person is based.  

HOW ABOUT ANY PR PET PEEVES? 

Getting invited to events in a city I don’t live in, multiple follow-ups on when the article will be posted 

and unsolicited phone calls.  

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

Email. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

I love seeing all of the sustainability come to life on the runways and become top-of-mind for people choosing clothing. 

The zen color palettes of coconut, soft greys and mist are so sweetly sophisticated with a sleek influence from the deep 

blues and jewel tones. This may be a season I stray away from all black!  

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON THE RENTAL MODEL? 

I think the rental model can be great if it fits your lifestyle. I have tested a few and find that I end up sending back 

more clothes than I actually end up wearing. That said, I can’t think of a better way to seamlessly have something new 

to wear every day- and to special events- without breaking the bank!
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http://www.twitter.com/MariaTettamanti
http://www.linkedin.com/in/mariatettamanti
http://www.instagram.com/MariaTettamanti
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KINYA CLAIBORNE
FOUNDER & EDITOR IN CHIEF, 
STYLE & SOCIETY MAGAZINE 

BLOGGER, THE WORDY GIRL 

kinya@styleandsociety.com

Kinya Claiborne is the Founder and Editor in Chief of 

Style & Society, a publication she launched in 2013 that 

covers fashion, entertainment, food, travel and events. 

She is also the co-executive producer and host of The 

StyleList, a TV series delivering the latest fashion, trends 

and pop culture. Here are her thoughts and advice on 

working with PR professionals. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

The best pitches are comprehensive ones that include a press release and photo/video assets. 

HOW ABOUT ANY PR PET PEEVES? 

Phone calls to follow up on your pitch.  

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

I prefer to receive all assets electronically via email.  

WHAT UPCOMING LAUNCHES ARE YOU MOST EXCITED ABOUT? 

I love when fashion houses collaborate with brands for new collections!  

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

I’m looking forward to seeing the new color palette, prints and must-have accessories for spring. 

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON 

THE RENTAL MODEL? 

 I think it’s great for brands to offer this affordable service for consumers who like to have an unlimited amount of 

clothing options for their weekly wardrobe. 
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JAMES ANDREW
SENIOR MEDIA EDITOR,  
STYLEMTV.COM

james@stylemusic.tv

James Andrew is a fashion editor 

at Stylemtv.com covering fashion, electronics, beauty, 

grooming, travel, lifestyle, music, food, home decorating, 

and footwear. Andrew has been with Stylemtv.com since 

2002. Read on for his advice to PR professionals trying to 

reach him.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

Keep pitches short and describe the best features of the product.  I prefer to receive information about any events, 

products, fashion, beauty, spa, tech, lifestyle, food and travel.  

HOW ABOUT ANY PR PET PEEVES? 

Long email pitches and no samples to test out the products. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

Email. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

I am looking forward to seeing the new fashion trends, colors, fashion styles, new designer clothes, homeware and 

accessories. 

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON 

THE RENTAL MODEL? 

It is very smart! It is a new revenue stream and young millennials love it!
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MAGGIE MULHERN
FASHION & BEAUTY DIRECTOR, 
MODERN SALON MEDIA 

maggie.mulhern@bobit.com

Maggie Mulhern is the fashion and 

beauty director at Modern Salon Media. She covers 

Fashion Week and does regular fashion reports as they 

relate to the beauty industry. She has been on staff 

at Modern Salon Media since the 1980s and has since 

become one of the strongest voices in the professional 

beauty industry. Mulhern is also a correspondent for 

Modern Salon TV and travels globally to report on the 

latest trends, products and techniques in the professional 

beauty and fashion world. Here she shares her  

thoughts on working with PR. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

For me, email is best. Put in subject line EXCLUSIVE TO MODERN. If not exclusive, make sure I know the materials you are 

sending are appropriate for our audience. For example, do not send announcements designed for the consumer for MODERN 

SALON. We are professional only. Make sure it is newsworthy. 

HOW ABOUT ANY PR PET PEEVES? 

Personally, texting. I reserve that form of communication for people close to me. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

Email, or if you want me to test the item, send it to my home office. 

WHAT UPCOMING LAUNCHES ARE YOU MOST EXCITED ABOUT? 

Items, services and techniques that will help build the businesses for salon/spa professionals. New techniques to color hair, 

maintain condition, grow hair, etc. Fashion items that excite the salon pro. Anything black. Fashionable (but comfortable) 

shoes. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

New looks, new silhouettes, new color designs. Equally interesting– what is NO LONGER in fashion– especially when 

it comes to beauty. 

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON THE RENTAL MODEL? 

It totally makes sense. In this day and age of social media, people do not want to be seen in the same thing 

twice. Spread the love.
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DYLAN RUBINSTEIN
SENIOR EDITOR, PRUNE MAGAZINE 

dylanjader@gmail.com

Dylan Rubinstein is the senior 

editor at Prune Magazine and 

covers entertainment, beauty and fashion. She joined 

the staff in 2017 as the entertainment editor and 

before that worked for Cablevision and CBS Radio. 

Read on for her thoughts on upcoming launches, 

eco-fashion and working with PR professionals. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

Be prepared! Feel confident in the product that you are pitching. If you can, send samples. Often it is difficult to share a new product 

with our readers without testing it prior. Our readers’ trust is important.  

HOW ABOUT ANY PR PET PEEVES? 

Pitching with no follow up. I often get emails from the same publicist multiple times, and never hear back after I respond. If I’m 

investing my time in researching a product, I’d like to hear back from the PR teams who have shared it with me to begin with. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

Digital is always a great start. Why waste materials if not necessary? However, there is something special about receiving a PR kit in 

the mail. This especially applies to beauty, as the PR boxes have become more and more extravagant.  

WHAT UPCOMING LAUNCHES ARE YOU MOST EXCITED ABOUT? 

Stella McCartney’s Spring 2020 Collection is so much fun. 

WHAT ARE YOU LOOKING FORWARD TO SEEING DURING THE UPCOMING SPRING 2020 FASHION MONTH? 

In terms of general trends, we are going to see the continuation of acid yellow, rubber, and “mismatching” designs. I am looking 

forward to seeing a shift, as we’re expected to see a lot of nature-inspired colors, which is very on par with my simple style. More 

neutrals, pastels, and gentle prints.  

WHAT ARE YOUR THOUGHTS ON THE INCREASING NUMBER OF RETAILERS JUMPING IN ON THE RENTAL MODEL? 

I myself do Rent The Runway, so I am here for this trend. I like the idea for multiple reasons, sustainable fashion being  

at the top. I also love the idea of never having to wear the same outfit twice, without cluttering my closet with hundreds 

of pieces I’ll never wear again.
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CISION PITCHING KIT METHODOLOGY
The traditional and non-traditional media professionals featured in the Cision Pitching Kits have profiles in the U.S. Cision Media Database, and are vetted by the company’s 

media research team to verify their positions as media professionals, influencers and bloggers. These individuals must meet certain additional criteria to be featured: they must 

cover the specific topic being highlighted in the kit, have given direct consent to be listed in the Media Database and must have been verified by the research team recently. 

The professionals must also be willing to be included in marketing materials and provide in-depth advice for PR pros.

UNCOVER MORE TOP JOURNALISTS AND TRENDSETTERS IN  
YOUR INDUSTRY WITH THE CISION COMMUNICATIONS CLOUD®

Request a demo now and learn how to build better relationships with influencers who matter.

Are you a member of the media who wants to be featured in the next pitching kit?

CONTACT MEDIA RESEARCH TEAM

 
REQUEST A DEMO 

https://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
https://www.cision.com/us/request-demo/
https://www.cision.com/us/request-demo/
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