
PITCHING KIT 2019
HOLIDAY GIFT GUIDE



We spoke to journalists and influencers across the Holiday Gift Guide spectrum 

—from more traditional print magazines and newspapers to digital micro-

influencers— to get the best tips on how to pitch them for the holidays. 

Holiday Gift Guides drive a ton of traffic as shoppers search for the perfect gifts 

every year; they’re one thing that still gets read and shared, especially as guide 

authors build rapport with their audiences over time.  

Be sure your pitches end in placements by listening to the tips these gift guide 

authors have for you. While each is unique, there is a theme: Above all else, be 

concise and relevant.  

Want more resources on pitching? 

Find tailored guides and more on our Resources page. 

DON’T LET YOUR HOLIDAY GIFT GUIDE 
PITCHES HIT INBOXES LIKE A LUMP OF COAL.

Be genuine. We love working with new people and establishing new 
relationships, but we also want it to be mutually beneficial.

—Mike Fox   

Founder & Editor, The Fox Magazine 

https://www.cision.com/us/resources/
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ALYSA JUNG 
SENIOR EDITOR,  
HEARST LIFESTYLE GROUP 
CONTRIBUTING WRITER, READER’S 
DIGEST DIGITAL, CHOWHOUND 

alyssa.jung@hearst.com

Alyssa Jung is a senior editor at Hearst Lifestyle Group, 

Health Newsroom and edits and reports health content 

across the Hearst Lifestyle Brands—Prevention, Good 

Housekeeping, and Woman's Day. She also oversees 

all Holiday Gift Guide submissions and covers food, 

nutrition, home, lifestyle/general wellness, and family 

topics. She is also a Contributing Writer for Reader's 

Digest Online & for Chowhound. She has previously 

worked as a research editor at Reader’s Digest and a 

blogger at HuffPost. Read on to hear her thoughts on 

pitching during the holiday season.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Please just be clear with your pitch and include all relevant info, working links, images, etc. Feel free to shoot me 

a friendly reminder to bump your email to the top of my inbox. It's also helpful to send along relevant samples or 

press info without checking with me first—if it's something that falls into the categories of health, food, home, 

lifestyle/general wellness, or family, there's a good chance I'll be interested in checking it out. 

HOW ABOUT ANY PR PET PEEVES?

Please give me a couple days to respond (follow-ups within 24 hours or less are not productive). Please also 

make sure it's addressed to me and doesn't say "XX". Do not email me 24 hours (or less, sometimes!) after your 

initial email. I get dozens of emails a day, so I don't always have time to sift through them right away—but I will, 

eventually, just give me a few days. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

Email is preferred. It's also a good idea to send samples automatically, as my inbox gets inundated this time of 

year and I may miss emails, but will go dig them up if a product of interest lands on my desk! 

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019?

Food, health and wellness, lifestyle, home, and family/parenting are what I'm looking for. 
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https://twitter.com/alyssaajung
https://www.linkedin.com/in/alyssa-jung-5b184810
https://www.instagram.com/therealalyssaj
http://www.hearst.com/magazines
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MARIKA FLATT 
TRAVEL EDITOR/ASSOCIATE 
EDITOR, TEXAS LIFESTYLE 
MAGAZINE

HOST, WEEKEND TRIP TIPS  
ON TEXAS STANDARD

marika@texaslifestylemag.com

Marika Flatt is the travel editor for Texas Lifestyle 

Magazine and handles the outlet’s Holiday Gift Guide 

submissions. She launched her magazine writing career 

in 2002, combining her love of travel, journalism, media 

and public relations. Marika has been travel writing 

non-stop since then and feels that part of her success in 

delivering an enticing travel feature is because her “day 

job” is running a literary PR agency, PR by the Book. Here 

he shares tips on how to pitch her during the holiday gift 

guide season.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Like other journalists, I am inundated with emails daily, so the shorter the better. I love having all the important 

info in one paragraph: Item, what it's about, price, link, etc.

HOW ABOUT ANY PR PET PEEVES?

I don't like getting a 2nd pitch about the same thing. If I don't respond, I can't use it and getting another one just 

clogs up my inbox.

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

A quick email.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE?

Items that solve a problem or are a hack to make something quicker and easier.

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

Our readers seem to enjoy our gift guides so we spend an incredible amount of time throughout the year on gift 

guides: from Valentine’s, to spring/Easter, graduation, Mother's Day, Father's Day, back to school and then the 

holidays— we typically have about five niche holiday guides.
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https://twitter.com/marikaflatt
https://www.linkedin.com/in/marikaflatt/
https://texaslifestylemag.com/
http://www.pinterest.com/marikaflatt
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RICK LIMPERT 
FREELANCE WRITER 
CONTRIBUTING WRITER, 
YAHOO NEWS, GA FOLLOWERS 
CONTRIBUTOR, NBC 11 ALIVE 
SPORTS EXTRA IN ATLANTA, CBS 
46 IN ATLANTA, WMAZ CBS 13 
IN MACON, GA, AND FOX NEWS 
NATIONAL 

rclimpert003@yahoo.com 

Rick Limpert is an Atlanta-based freelance writer who 

covers events, sports, technology, and holiday gifts 

and products on a regional and national basis. He 

regularly contributes to Yahoo News and GA Followers, 

as well as Rick's "Wireless Wednesday" tech segment 

on SportsRadio 92.9 The Game. He also does TV tech 

segments for NBC 11 Alive Sports Extra in Atlanta, CBS 46 

in Atlanta, WMAZ CBS 13 in Macon, GA, and FOX News 

National. Limpert co-authored the best-selling tennis 

book, The Invaluable Experience with pro tennis player, 

Danielle Lao. He shares advice to PR professionals trying 

to pitch for the holiday season.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Know what I do. For the most part, I cover consumer tech, sports tech and travel tech! I'm happy to look at other 

items as well, but I give full attention to my "bread and butter." 

HOW ABOUT ANY PR PET PEEVES?

Not too many, believe it or not. I like when PR people follow up, but I don't enjoy when a review product is 

supposedly being sent and I need to run something very quickly, and then it never arrives. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

Email.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE?

Smart speakers and/or wireless sports ear buds. 

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019?

Fitness-related items are always going to be hot. And sports products.

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

People actually read them. I always get feedback from readers, listeners and viewers on my holiday stuff! 
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https://twitter.com/RickRoswell
https://www.linkedin.com/in/rick-limpert-0990074b
http://ricklimpert.squarespace.com
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RACHEL KAPUR
EDITOR, URBAN MILAN

rachel@urbanmilan.com

Rachel Kapur is the editor at Urban Milan and covers 

dining, local entertainment, lifestyle, fashion, movies, 

beauty, technology and travel aimed at men and women 

in major cities across the United States. She handles the 

outlet's Holiday Gift Guide, for which submissions are 

due November 1st. Prior to launching Urban Milan, Kapur 

worked for Goldman Sachs. Here are her thoughts on 

pitching the gift-giving season.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Please be clear and concise about what you are pitching in the beginning of your email; we often receive emails 

that take a couple of paragraphs to get to the point. Please also indicate if you have samples available to send, as 

we personally use and review each item in our gift guides.

HOW ABOUT ANY PR PET PEEVES?

We are happy to hear from PR companies that are pitching relevant stories or products. Our only pet peeve 

is receiving emails that set publication deadlines without prior communication or commitment from us. We 

specifically write about products/services that we have personally reviewed, unless it's a sponsored post.

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

We prefer to receive press materials emailed to us.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE?

Top Holiday gifts for 2019 would include personalized/customized gifts, STEM learning products, products that are 

CBD or organic in skincare, and/or edible gift items.

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019?

We are seeing a lot of innovative tech items in homes that are incorporating Google/Alexa, customized gifts- like 

gift cards with personal pictures- or gifts that can be personalize,  anything from puzzles to towels.

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

It helps our readers think out of the box for gift ideas. We try to find innovative and unique items to review/feature. No 

one wants to give the same boring gifts every year— they want to give something that people will love and remember.
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https://twitter.com/urban_milan
https://www.linkedin.com/in/rachelk
https://www.instagram.com/urban_milan
https://www.urbanmilan.com/
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ALLISON BLACKMAN DUNHAM
PUBLISHER & EDITOR,  
ADVICE SISTERS 

advicesisters@advicesisters.net 

Allison Blackman Dunham is 

the publisher and editor-in-chief 

for Advice Sisters. She covers beauty, grooming, book 

reviews, fashion, relationships, travel, alcohol and spirits, 

entertainment, lifestyle, technology, and luxury goods — 

and oversees the Holiday Gift Guide with a submission 

deadline of October 15th. She launched Advice Sisters in 

1997 along with her twin sister Jessica Freedman. Read 

on for her thoughts on all things holiday gift-giving.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

I am always open to a pitch if it is relevant to my audience (for example, I don't write about parents and kids, so 

sending me a pitch for baby diapers is a waste of time). Without pitches, it would be more difficult to learn about 

what's new and exciting that I might want to share with my readers.

HOW ABOUT ANY PR PET PEEVES? 

Keep the pitch to the point and the attachments minimal. If I want and need more, I'll ask for it. Please create your 

subject line to tell me what your email is about. In other words, don't use a clickbait headline (e.g. "you've gotta 

read this!) I won't.

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

Email is preferred. If you are sending a sample directly, please include press and product information and a 

contact person. If there's no contact information included with the samples, sometimes I might forget who sent it.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE? 

I think high-tech affordable "gadgets" will reign supreme. Everyone has a smart phone and things that enhance 

the phone are so giftable.

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019? 

Nothing is really standing out for me yet. I've been getting pitches for a lot of traditional items such as candles, 

clothing, jewelry, and even food gifts.

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

The Advice Sisters Beauty and Style reviews products several times a week, but our readers trust our opinion. As a 

micro-influencer I can direct them to items they might not think of- or even find- on their own. 
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https://twitter.com/advicesisters
https://www.linkedin.com/in/alisonblackman
https://instagram.com/advicesisters
https://advicesisters.com/
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MIKE FOX 
EDITOR, THE FOX MAGAZINE

pr@thefoxmagazine.com

Mike Fox is the editor of The Fox Magazine and oversees 

the Holiday Gift Guide submissions, which are accepted 

year-round. He is especially interested in new tech and 

fashion. Fox is also a lifestyle photographer whose work 

has been published nationally and internationally. He 

founded The Fox Magazine in 2016 and offers lifestyle 

content deep-rooted within photography, travel, food, 

fashion, music, and technology. Here’s how you can work 

with him during gift-giving season.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Be genuine. We love working with new people and establishing new relationships, but we also want it to be 

mutually beneficial. 

HOW ABOUT ANY PR PET PEEVES?

Sending more than three follow-ups is too many. Usually, people will reply after the second email. If they don't just 

leave it alone. They may circle back at another point in time. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

Press materials are best received in an email attachment or Google Drive link. This makes things very organized 

and allows quick reference. 

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE?

Technology products. With the world advancing so rapidly, everyone is always on the lookout for new tech. 

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019?

People are really interested in Valentine's Day and Christmas. 

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

They allow an inclusive perspective for not only brands, but audiences to get a sense of what's new and what 

someone they know might need. 
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https://twitter.com/thefoxmag
https://www.linkedin.com/company/the-fox-magazine/
https://thefoxmagazine.com/
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JAMES ANDREW 
SENIOR MEDIA EDITOR, 
STYLEMTV.COM 

james@stylemusic.tv 

James Andrew is a fashion editor at Stylemtv.com 

covering fashion, electronics, beauty, grooming, travel, 

lifestyle, music, food, home decorating, and footwear, and 

oversees the Holiday Gift Guide submissions for which 

his deadline is November 2nd. Andrew has been with 

Stylemtv.com since 2002. Read on for his advice to PR 

professionals trying to reach him. 

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU?

Keep pitches short and describe the best features of the product. I prefer to receive information about any events, 

products, fashion, beauty, spa, tech, lifestyle, food and travel. When it comes to the gift guide, I am looking 

for fashion, electronics, beauty, travel, lifestyle, music, food, household, and shoes, etc; all of this will catch my 

attention. 

HOW ABOUT ANY PR PET PEEVES?

Long email pitches and no samples to test out the products. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS?

Email.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE?

Small tech items, gift cards.

WHAT ARE THE TOP HOLIDAY GIFT GUIDE TRENDS SO FAR IN 2019?

Fitness, wellness, personalized items, small electronic items.

WHY ARE HOLIDAY GIFT GUIDE PAGES IMPORTANT?

It's important to feature the best products so consumers can make an informed decision on what to buy.
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https://www.linkedin.com/in/james-andrew-a6592713
http://www.stylemtv.com
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LOIS M. COLLINS 
REPORTER & COLUMNIST, 
DESERET NEWS 

lois@deseretnews.com 

Lois M. Collins is a reporter and columnist for the 

Deseret News in Salt Lake City, Utah, and writes 

primarily on family issues for the national and news 

sections. She also writes a biweekly column and her 

work appears often in the feature section. Collins is also 

the best contact for the Holiday Gift Guide and wants to 

receive gift pitches before November 1st. She has spent 

her entire journalism career at the Deseret News, joining 

the staff in 1982, and has also covered human services, 

technology, faith and medicine. Here, she shares a few 

tips on trying to pitch her.

WHAT IS YOUR ADVICE TO PR PROFESSIONALS TRYING TO PITCH YOU? 

I want to receive press releases, trend information, case studies, white papers and new product announcements. 

For the Holiday Gift Guide, I am interested in gifts across categories (women, men, kids, teens, babies, the home, 

proceeds to charity, etc.) and across price ranges. I am also interested in seeing some more unusual gifts. I like to 

hear about gifts that contribute to a cause, or benefit a worthy issue or group, so there's a category for that, as 

well. I also like miscellaneous. Samples are good because they make it easier to choose, though a sample doesn't 

guarantee inclusion. Whether or not your item is used, any samples that come in go to our charity auction to pay 

for Christmas for needy kids. 

HOW ABOUT ANY PR PET PEEVES? 

I do not accept story ideas and pitches via social media. 

HOW DO YOU PREFER TO RECEIVE PRESS MATERIALS? 

I prefer to receive press materials via email and if you are pitching the gift guide pages, I’d like to get pitches no sooner 

than mid-August; though I want them before November 1st. Any sooner and they could get lost in the shuffle.

WHAT DO YOU THINK THE MOST POPULAR HOLIDAY GIFT GUIDE ITEM(S) OF 2019 MIGHT BE? 

The big deal for me is offering something for every budget. 
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http://twitter.com/loisco
http://www.linkedin.com/in/lois-m-collins-4200b0b
https://www.deseretnews.com/


CISION PITCHING KIT METHODOLOGY
The traditional and non-traditional media professionals featured in the Cision Pitching Kits have profiles in the U.S. Cision Media Database, and are vetted by the company’s 

media research team to verify their positions as media professionals, influencers and bloggers. These individuals must meet certain additional criteria to be featured: they must 

cover the specific topic being highlighted in the kit, have given direct consent to be listed in the Media Database and must have been verified by the research team recently. 

The professionals must also be willing to be included in marketing materials and provide in-depth advice for PR pros.

UNCOVER MORE TOP JOURNALISTS AND TRENDSETTERS IN  
YOUR INDUSTRY WITH THE CISION COMMUNICATIONS CLOUD®

Request a demo now and learn how to build better relationships with influencers who matter.

Are you a member of the media who wants to be featured in the next pitching kit?

https://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
https://www.cision.com/us/request-demo/
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