
2020 TRAVEL
PITCHING KIT



We need to work together now more than ever in strengthening 
our relationships in preparation for this challenge.

– Joanne DiBona, Travel Writer and Travel Contributor, USA TODAY 10Best

Travel is the industry that was most immediately 
and significantly impacted by the COVID-19 global 
pandemic in 2020. We reached out to travel writers, 
bloggers and photographers for our annual travel 
pitching kit to see how PR and communications 
pros can best work with them right now, for their 
thoughts on the long-term impacts this will have 
on the industry, and more.
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How do you like to receive press releases? 
Relevant releases are best by email, please. 

Do you have any advice for PR pros trying to pitch you? 
I write about travel but really through a lens of culture, connection, parenting and personality. If you’re sending a 

pitch, have a look at my recent stories to get a sense of what I’m after. I also write for a number of publications and 

appear on several TV shows so letting me know where you’re targeting is helpful too. 

Do you have any pet peeves when working with PR professionals? 
Announcements about new management are never going to get coverage from me. No need to send. 

How has COVID-19 changed your reporting and what type of pitching would you like to receive? 
I’m planning further out than normal. I’m looking for things to talk about in a year and reasons to share them. 

What is the most helpful thing PR pros can do for travel journalists at this time?
Remember that we’re also affected by the events of the day. Along with many people losing their livelihoods, 

they are dealing with personal concerns related to COVID-19. It isn’t business as usual. Check in and see if we are 

working and how you can help. 

In your opinion, what will the long-term impact of the pandemic be on the travel industry? 
It will take time to rebuild audience trust but wanderlust will only increase. I predict a slow return beginning with 

local and national travel with a buildup to international travel later on.

Heather Greenwood Davis

Contributing Editor & 
On-Air Personality, 
National Geographic Traveler
Features Writer, 
The Globe & Mail

hgreenwooddavis@gmail.com

Heather Greenwood Davis is a contributing 

editor and on-air storyteller for National 

Geographic Travel and a freelance feature 

writer with The Globe and Mail. Greenwood 

Davis has shared insights from the stages of 

conferences and trade gatherings hosted by 

TravMedia, US Travel Association, Destination 

Canada, SATW and others. Her travels and 

experiences have also been featured in O 

Magazine and on NPR. She was named a 

National Geographic Traveler of the Year 

in 2012 after her family of four spent a year 

traveling around the world, sharing their 

insights through articles and social media.

http://twitter.com/greenwooddavis
https://www.linkedin.com/in/greenwooddavis/
http://instagram.com/heathergd
http://globetrottingmama.com
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How do you like to receive press releases? 
I like to receive press releases by email with one or two all-caps words within the subject line telling me what the 

press release is going to be (ex: INTERVIEW, STORY IDEA, PRESS TRIP, etc.)

Do you have any advice for PR pros trying to pitch you?
My best advice is just to keep it short and sweet. A lot of times, I won’t read a pitch if it’s too long. Just get the 

main idea out and let me know I can reach out to you if I have any questions. It doesn’t hurt to try to connect with 

me on a personal level first, either (it shows you’ve done your research to find me and aren’t just sending out a 

mass pitch).

Do you have any pet peeves when working with PR professionals? 
My biggest pet peeve would probably be grammatical errors, or any surefire sign the exact same pitch has been 

sent to many other journalists (it’s definitely a turn off when you receive an email that starts with “Hi Jaqueline,” 

and your name is Lauren).

How has COVID-19 changed your reporting and what type of pitching would you like to receive?
We are definitely very aware of how COVID is affecting the travel industry and have had to make a lot of changes. 

We are trying to stick to a schedule of creating some evergreen content that we can save for later, and some 

COVID content, like wanderlust-based stories/service content for our readers on how to travel from home.

What is the most helpful thing PR pros can do for travel journalists at this time?
Send me pitches for COVID-related content. If you have a fresh idea you think I would like, run it by me. I may 

not like every single one, but chances are I will like one of them if you keep on sending. I go a bit brain dead 

sometimes having to come up with so much coronavirus content, so I am always open to a helping hand. 

In your opinion, what will the long-term impact of the pandemic be on the travel industry?
I think the long-term impact is a financial one. I think we all will be a bit hesitant to travel again right out of the 

gate (and probably more cautious when choosing our destinations than before), but I think once we have the 

green light, people who have the money will be booking trips like crazy. Unfortunately, millions of people have 

already lost their jobs, and that’s going to heavily impact the number of people traveling- and therefore the entire 

travel industry- until our economy is back up and running.

Lauren Keary

Contributing Travel Writer, 
BuzzFeed Bring Me!

laurkeary@gmail.com

Lauren Keary is a contributing travel writer 

for BuzzFeed’s Bring Me! Vertical. She is also a 

freelancer writer and her work has appeared 

in Outside Magazine, Evening Standard, 

BuzzFeed, Modern Luxury, Women’s Running, 

TripSavvy, San Diego Magazine, ASweetLife, 

Orange Coast Magazine, Fitt and FoodBeast.

https://twitter.com/laurenakeary
https://www.linkedin.com/in/lkeary/
https://www.instagram.com/laurenakeary
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How do you like to receive press releases? 
I typically only receive press releases by email. I prefer to receive a press release one time only.

Do you have any advice for PR pros trying to pitch you?
Start the email with the city and state or city and country. Although we are well-traveled it can be confusing at 

times to try and figure out the location in the press release. I often receive press releases that make no mention of 

the location of the business they are promoting. The shorter the press release the better. Add a pre-written tweet 

to your press release for those of us that will quickly share it on Twitter.  

 

I meet with some of the same people over and over and we never move forward on any projects. When meeting 

in person, be straightforward about the goal. Journalists like myself may freelance for a dozen different outlets. If 

you want coverage in a certain outlet let us know. Share an article from a travel journalist that covered your client 

on social media. Tag the writer.

Do you have any pet peeves when working with PR professionals?
The news is covering COVID-19 nonstop. One quick look at a website I write for and you will see that the site is 

not covering the novel coronavirus outbreak. Save yourself the trouble and don’t send us the travel release about 

COVID-19. Instead, send it to the news station. 

In your opinion, what will the long-term impact of the pandemic be on the travel industry?
In my opinion the long-term outlook is not good. Unfortunately, there will be hundreds of businesses that simply 

do not make it, including hotels, restaurants, outfitters, and more. The ones that do survive will be operating in 

massive debt for a long time.

Meagan Wristen

Contributing Travel Writer, 
USA Today 10Best
Blogger, MommyTravels

mommytravels@aol.com

Meagan Wristen is a blogger at MommyTravels 

covering destinations around the world and life 

in between trips, including food, beauty, and 

lifestyle. She is also a contributing travel writer 

for USA Today 10Best and covers Portland, 

Oregon. 

https://twitter.com/MeaganWristen
https://www.linkedin.com/in/meagan-wristen-88122725/
https://www.instagram.com/mommytravels
https://www.pinterest.com/MeaganWristen/
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How do you like to receive press releases? 
Email with text and small images is best (read: please no large attached files; links are better). Memory sticks tend 

to get lost or discarded. Press releases disseminated directly via social media get lost in the shuffle.

Do you have any advice for PR pros trying to pitch you? 
Please familiarize yourself with my current outlets and beats. I keep my online portfolio up-to-date to make this 

easy. There’s nothing worse than a PR pro asking, “Who are you writing for these days? What types of stories are 

you working on?” when the information is available at the click of a button. 

Do you have any pet peeves when working with PR professionals? 
Please no cold calls. Phone calls tend to be bizarre and uncomfortable unless a working relationship has already 

been established.

How has COVID-19 changed your reporting and what type of pitching would you like to receive?
For our core magazines at Palm Beach Media Group (including Florida Design, Fort Lauderdale Illustrated, Naples 

Illustrated, and Palm Beach Illustrated), we are removing travel content for May and June issues with plans to 

revive our travel packages in the July/August issues, including Escape (far and away travel), Quick Trips (2-3 night 

getaways from Florida) and Staycations (2 night getaways within South Florida). For my national outlets, I am 

looking beyond COVID-19 to resume travel features and roundups again in late summer. All this to say, COVID-

themed stories are not strong fits for me.

What is the most helpful thing PR pros can do for travel journalists at this time? 
PR pros can continue to be great resources if and when stories arise. Unfortunately, we all need to be patient.

In your opinion, what will the long-term impact of the pandemic be on the travel industry? 
Sadly, I believe a number of smaller businesses will not be able to rebound from their losses. I do think the 

industry will rebound overall, but it may not be as fast as we’d like.

Paul Rubio

Travel Writer & Photographer

paulalanrubio@gmail.com

Paul Rubio is an award-winning travel writer 

and photographer who has won 25 national 

awards for his writing and photography. He is 

an active member of The Society of American 

Travel Writers (SATW) and the North American 

Travel Journalist Association (NATJA). Rubio’s 

bylines have appeared in AFAR, Conde Nast 

Traveler, Fodor’s Travel, Robb Report, The New 

York Times, and many others.

https://twitter.com/protravelerpaul
http://www.linkedin.com/pub/paul-rubio/0/52a/619
https://www.instagram.com/paultheprotraveler/
https://www.paulrubiotravel.com/
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How do you like to receive press releases? 
I prefer to receive press releases, and attachments, via my gmail address. 

Do you have any advice for PR pros trying to pitch you? 
Do your homework. Take the time to research the journalist you are pitching. Every day I get dozens of PR pitches, 

most of them inviting me to write a travel piece using boilerplate copy and photos. When I do get that rare pitch 

that shows me that the PR pro has actually viewed my work, they’ve got my attention.

Do you have any pet peeves when working with PR professionals? 
When I begin negotiations with a PR pro regarding a press trip, I provide a detailed outline of what coverage their 

client can expect. I also need in-depth details to decide if the trip will meet my needs as a journalist. This includes 

a preliminary itinerary of activities proposed during the visit, as well as a clear outline of out-of-pocket costs for 

which I am responsible. There have been occasions when I spent weeks in back-and-forth email communication 

with a PR rep, only to find out at the end that a proposed trip would not fill my editorial needs or would involve 

significant personal expenses.

How has COVID-19 changed your reporting and what type of pitching would you like to receive? 
For decades, my husband and I have been traveling around the world documenting its beauty through the eyes of 

our camera lens. Since no one can predict when the ability to travel freely will resume, we are adding more photos 

and videos to our photography site to offer a virtual travel experience to our viewers and inspire them to visit 

these destinations when this pandemic is finally over.

What is the most helpful thing PR pros can do for travel journalists at this time? 
It goes without saying we are all in this crisis together. When the industry rebounds, journalists and PR 

professionals will play critical roles in helping to stimulate the desire to travel among a populace that may be 

hesitant to do so. The cruise industry, as well as other travel sectors, will need special help in restoring consumer 

confidence. We need to work together now more than ever in strengthening our relationships in preparation for 

this challenge. 

In your opinion, what will the long-term impact of the pandemic be on the travel industry? 
Since travel is among the world’s largest industries, COVID-19 has already wreaked havoc on the global economy. 

Travel and tourism- and its close relative, the convention and meetings industry- indirectly supports vast numbers 

of other businesses that depend upon its health to survive. Again, when the pandemic has run its course, it will 

be incumbent upon the travel journalist and PR professionals to help restore the world’s confidence in one of the 

globe’s most important industries.

Joanne DiBona

Travel Writer, 
Travel Contributor, 
USA TODAY 10Best

joannestravels@gmail.com

Joanne DiBona is an award-winning, nationally 

accredited photographer and journalist 

covering adventure and luxury travel, travel 

photography, smaller ship and luxury cruises, 

wine travel destinations, wine reviews, cultural 

tourism, soft adventure travel, restaurant and 

hotel reviews, travel product and clothing 

reviews, holiday gift guides and experiential 

travel around the world. She has served as 

a contributing writer and photographer 

for 10Best.com and USA TODAY since 2010, 

covering travel and tourism with an emphasis 

on travel inspiration, cultural itineraries, soft 

adventure experiences, history, fine dining and 

local culture.

http://twitter.com/joannedibona
https://www.linkedin.com/in/joannedibonatraveljournalist/
https://www.instagram.com/joannedibonaphotos
https://www.facebook.com/joannedibonatravelwriter
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How do you like to receive press releases? 
I prefer press releases via email with a short, personalized introduction, if possible. 

Do you have any advice for PR pros trying to pitch you? 
It means a lot if you are familiar with my work and understand the types of pieces I cover. I write often on 

international destinations and tend to cover travel from a first-person perspective, focusing on the culture, as well 

as what to experience in a destination.

Do you have any pet peeves when working with PR professionals? 
I don’t have pet peeves but do appreciate a personalized email!

How has COVID-19 changed your reporting and what type of pitching would you like to receive? 
Since nobody is traveling right now, it’s hard to write my usual first-person destination coverage. Instead, I’m 

writing pieces on fascinating people, unique customs or communities that I’ve encountered along the way. These 

still introduce readers to new people and places, just in a different, engaging way. 

What is the most helpful thing PR pros can do for travel journalists at this time? 
Keep in touch. We are all in this together. Travel is one of my greatest joys. It broadens our minds, helps build 

understanding and helps build economies. When this is over, I want to be there to help get people traveling again. 

I hope that my PR colleagues will be right alongside me so we can hit the ground running when this has passed. 

In your opinion, what will the long-term impact of the pandemic be on the travel industry? 
Before the pandemic, more Americans were traveling internationally. Some may be more timid, now, to venture 

out from their comfort zones. It may take time for international travel to rebound.

Janna Graber

Managing Editor, 
Go World Travel Magazine

janna.graber@goworldpublishing.com

Janna Graber is the managing editor at Go 

World Travel Magazine, a digital publication 

covering world travel. She is also an ongoing 

contributor to The Epoch Times and AAA 

EnCompass. Graber is also a book author and 

has published several travel books, the most 

recent one titled Chance Encounters: Travel 

Tales from Around the World.

https://twitter.com/AColoradoGirl
https://www.linkedin.com/in/jannagraber/
https://www.instagram.com/jannatravels/
https://www.facebook.com/jannagraber
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How do you like to receive press releases? 
I prefer to receive press releases by email. I like to see them in full with an image or link to images – rather than as 

an opening graph or a tease. If I am interested, but there’s no immediate need, I will file it for future use if I think 

there’s something there. With a partial release/incomplete info, then I am more likely to just delete it. If I have to 

pursue a PR person for more details, I often get ignored (no one replies) and so this is a waste of everyone’s time.

Do you have any advice for PR pros trying to pitch you? 
I think PR people generally are respectful of my time and know my interests, since I specialize in the family travel 

market. However, I also freelance, so I appreciate getting other, more general travel-related news which may work 

well for another assignment.

Do you have any pet peeves when working with PR professionals? 
Personally, I hate follow up phone calls to see if I have read / have interest in a release. Even worse are calls to ask if 

I would like to even receive a release, since then I have to listen to a whole pitch over the phone that may not be of 

interest.

How has COVID-19 changed your reporting and what type of pitching would you like to receive? 
Of course, it’s changed what everyone is doing. I am still working on research/how-to stories that are more 

evergreen in nature. Also focusing on more “how to travel at home” plus highlighting virtual travel and 

educational resources, and backyard camping ideas. 

What is the most helpful thing PR pros can do for travel journalists at this time? 
Since I don’t cover hard news, I am not interested in breaking news or health/death statistics. I still expect to 

get travel-related news on my work email account. However, for our social media channels, I like to see human 

interest news about people doing extraordinary things— either inventing face masks or starting charities or kids 

who are 3D printing face shields etc. News of kids doing things, especially if accompanied by an image, is good for 

our audience. In the end, though, travel-related news is still the most useful to me.

In your opinion, what will the long-term impact of the pandemic be on the travel industry? 
I believe Americans will resume traveling as soon as they’re told it’s safe – I don’t see fear of the disease lasting 

so long with young families – but they will travel to see immediate family they have been isolated from at first, 

celebrate weddings and other postponed milestones, then maybe plan a vacation locally. I believe most families 

(other than super affluent individuals) will only start traveling afar, adventuring and taking bucket list trips a 

year or so after this passes. (By a year, I mean a natural cycle of school holidays, seasons, etc.). I think that’s when 

discounting will help. 

Kyle McCarthy

Travel Editor & Owner, 
Family Travel Forum

kyle.m@familytravelforum.com

Kyle McCarthy is the co-founder and editor 

of Family Travel Forum, a resource for family 

vacation planners since 1996. The independent 

media company’s award-winning publications: 

MyFamilyTravels.com, “America’s Most Popular 

Family Vacations” and The Family Vacationist 

blog and e-newsletter provide expert and user 

reviews of global family vacations ranging 

from eco-adventures to city breaks, multi-

generational cruises, resorts, theme parks 

and more. Through FamilyTravelConsulting 

and partners, McCarthy advises the travel 

trade on ever-changing family needs, smarter 

marketing, conferences and runs workshops. 

She has also authored a dozen Frommer’s 

guidebooks, and contributes to US News, CNN 

and other publications.

https://twitter.com/familytravel4um
http://www.linkedin.com/pub/kyle-mccarthy/3/9a6/a2
https://www.instagram.com/familytravel4um/
https://myfamilytravels.com


CISION PITCHING KIT METHODOLOGY
The traditional and non-traditional media professionals featured in the Cision Pitching Kits have profiles in the 
U.S. Cision Media Database, and are vetted by the company’s media research team to verify their positions as 
media professionals, influencers and bloggers. These individuals must meet certain additional criteria to be 
featured: they must cover the specific topic being highlighted in the kit, have given direct consent to be listed 
in the Media Database and must have been verified by the research team recently. The professionals must 
also be willing to be included in marketing materials and provide in-depth advice for PR pros.

FOR MORE ADVICE ON PITCHING, 
SEE OUR 2020 STATE OF THE MEDIA REPORT

Are you a member of the media who wants to be featured in the next pitching kit?

866.639.5087 | 130 E Randolph St. 7th Floor Chicago, IL 60601, USA | Copyright © 2020 Cision Ltd. All Rights Reserved.

http://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
https://www.cision.com/us/resources/research-reports/state-of-the-media/
https://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer
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