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5 Steps to Earn Media Coverage During the Election

1. Understand the media landscape  

 

From candidate to policy news, elections garner 

endless media coverage. The first step of your political 

stance should be focused on understanding the media 

landscape. It’s important to track and analyze the media 

conversations that are important to your brand.

 ● Create relevant searches around your key messages, 

topics, industries, and competitors

 ● Create dashboards to analyze message velocity, 

audience resonance, and social engagement 

2. Pinpoint the most influential voices 

 

After you have a firm grasp on the media landscape, 

start building your media relations strategy. Focus on the 

journalists and publications who align with your values, 

yield the most influence, and engage your target audience. 

 ● Benchmark coverage based on validated earned 

media views 

 ● Confirm coverage is aligned to your target audience 

 ● Use data to build targeted media lists

Whether you’re backing a candidate, advocating for an issue, donating to a cause, or 
encouraging voter engagement – if you choose to voice a political message, it’s critical 
to get it right. This five-step guide is designed to walk you through every stage of 
executing a successful political campaign. 
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3. Develop your Message  

 

Apply what you’ve learned from the previous two steps as 

you craft your story. It’s important to weave the ongoing 

media narratives into your brand’s values, and everything 

should be aligned to what your customers care about. This is a 

collaborative process across your comms and marketing teams. 

 ● Receive buy-in from executives and stakeholders 

 ● Create messaging briefs, press release(s), email pitches, 

external collateral, social content and more 

 ● Review with key executives and stakeholders 

4. Deliver Your Message  

 

At this point, your entire team should be aligned and ready to go. 

But before you start pitching media and your team pushes the 

campaign live, you need a launch strategy. Identify your relevant 

channels, confirm launch timing, and set up campaign tracking.

 ● Develop launch communications strategy 

 ● Establish campaign goals and set up tracking 

 ● Send personalized, 1:1 pitches to your target journalists 

 ● Distribute press release(s), social content, advertisements, 

customer emails, etc.

5. Measure and report on outcomes  

 

Your campaign is live, and your executives are eager to 

understand the impact. Your measurement should already be 

in place. While reporting cadences will vary, start analyzing your 

performance data, and create executive reports as needed to 

keep all stakeholders informed of your campaign’s success. 

 ● Monitor earned coverage and social engagement 

 ● Track message resonance, audience penetration, and 

website conversion data 

 ● Demonstrate bottom-line growth like leads generated or 

shopping cart purchases
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Cision is a leading global provider of earned media software 

and wire distribution services to public relations and 

marketing communications professionals. Cision’s software 

allows users to identify key influencers, craft and distribute 

strategic content, and measure meaningful impact. Cision 

has over 4,800 employees with offices in 24 countries 

throughout the Americas, EMEA, and APAC. For more 

information about Cision’s award-winning products and 

services, including the Cision Communications Cloud®, visit 

www.cision.com and follow Cision on Twitter @Cision. 
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