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It does make a difference 
if someone has taken the 
initiative to reference relevant 
work I’ve done before and why 
this new concept could be a fit.

– Freya Drohan 
Fashion Director
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Stephanie Hope
Fashion Writer, Buzzfeed

stephanie.hope@buzzfeed.com

Stephanie Hope is a fashion and consumer goods 

writer at BuzzFeed. She also writes the Tiny Herbivore 

blog, where she chronicles all her favorite things: 

food, fashion, beauty and home decor. Hope has 

been at BuzzFeed since February 2020 and here, she 

shares her thoughts on what pitches to send her way 

and what surprised her most about covering fashion 

during the pandemic.  

How do you like to receive press releases?

I love to receive pitches through email.

Do you have any advice for PR pros trying to pitch you?

Proofread your pitches. I get a lot of emails addressed to the wrong name and 

it just leaves a bad impression. Also, make sure to note if samples are available 

for testing. As writers at BuzzFeed, we do not promote products we don’t 

personally like or believe would be a good product for people. Testing products 

is an important part of our job. Additionally, we are also not required to post 

just because we received a sample — if we receive a sample, and the product 

doesn’t work for any of our frames, we’re not obligated to promote it. It ruins 

the integrity of our posts. 

Do you have any pet peeves when working with PR 
professionals?

Just the implication in their tone that we must promote something 

just because we received a sample. I have ended relationships with PR 

agents because of this. This is VERY rare though! Most, if not almost all, PR 

professionals I have worked with are amazing! 

What are some of the most popular fashion topics you anticipate 
covering this year? 

Comfortable pieces and timeless pieces. People seem to be more focused on 

buying quality clothing that can be styled for years to come. Also, since we’re 

approaching Q4, we will see an increase in winter clothing as well as “special” 

outfits for events like Christmas and New Year’s Eve. 

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

Yes, definitely. We, at BuzzFeed, are sensitive when it comes to promoting 

things that coincide with current events — basically, for example, we are 

reducing the amount of travel content due to the rise of cases. We never want 

to promote irresponsible behavior.

Looking back at the last 12 months, what surprised you most 
about covering fashion? 

How people increasingly seem to prefer to buy fashion NOT from Amazon. 

Amazon can be unreliable for things like clothing for people (especially when it 

comes to sizing). People like to buy from brands they can trust. 

mailto:stephanie.hope%40buzzfeed.com%20?subject=
https://twitter.com/imstephaniehope 
https://www.instagram.com/imstephaniehope/ 
https://www.buzzfeed.com/stephaniehope
https://twitter.com/imstephaniehope
https://www.instagram.com/imstephaniehope/
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Dylan Rubinstein
Freelance Writer, Byrdie & Betches Media

dylanjader@gmail.com

Dylan Rubinstein is a freelance writer and associate 

director of brand marketing at Roc Nation. She 

focuses on fashion and beauty stories, and has 

freelanced since 2019 for publications like Dotdash, 

Byrdie and Westchester Magazine. Read her 

thoughts on why she wants straight and honest 

pitches and what will make her open your email.  

How do you like to receive press releases?

I prefer to receive pitches via email. I love it when the person pitching includes 

images of the items, because often if it’s long paragraphs but no images, I am 

less tempted to read. I want to know right away what you are pitching whether 

it be by the subject line, or the image included. 

Do you have any advice for PR pros trying to pitch you?

This likely varies from outlet to outlet, but for me personally, I don’t care if X 

influencer or celebrity used it. Nine out of 10 times, these people are paid to use 

the products, so it’s not a selling point anymore. I am more interested in the 

product itself, and what makes it so great. If I have two subject lines in my inbox 

and one reads “This is Heidi Klum’s favorite moisturizer” and the other reads 

“This moisturizer is a top seller for those with oily skin,” I am going to ignore the 

Heidi Klum bit. Readers prefer real facts and real benefits, in my opinion.  

Do you have any pet peeves when working with PR 
professionals?

The extra fluff added to emails. I know it’s a formality and tradition at this point, 

but when it feels more like a pyramid scheme sales pitch, it’s a huge turn-off for 

me. I prefer the direct method – “this product is great. feel free to try it yourself, 

and if you agree that it’s great, we’d love for you to share with your readers.”  

What are some of the most popular fashion topics you anticipate 
covering this year?   

I think throwback fashion styles will live on. I think that low-rise pants are/will 

make a bigger comeback than anticipated, and I think that this fall will be 

focused on how to style them with oversized top pieces. I also think we will 

see a lot of chunky boots, multicolored items (whether it be two-tone shoes, 

patchwork pants, or bright colored sweaters), and I think it will have a kiss of 

2000’s influence.  

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

Depends on if it’s relevant to the topic. If it’s just an icebreaker, don’t bother. If 

it’s backed by facts and specifically relevant to the product, go for it.  

Looking back at the last 12 months, what surprised you most 
about covering fashion?  

I’m not sure much surprised me, I think the moment working from home 

became a norm, we knew that comfort items would be the focus for a long 

time. 

mailto:dylanjader%40gmail.com?subject=
https://www.byrdie.com/dylan-rubinstein-5196879 
https://www.instagram.com/thedylanjader/ 
https://www.linkedin.com/in/dylanrubinstein
https://www.byrdie.com/dylan-rubinstein-5196879
https://www.instagram.com/thedylanjader/
https://www.linkedin.com/in/dylanrubinstein
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Freya Drohan
Fashion Director, Daily Front Row

freya@dailyfrontrow.com

Freya Drohan is the fashion director of Daily Front 

Row. She is also a skilled freelance fashion editor 

and writer with experience in the realms of fashion, 

lifestyle, culture, beauty, and travel. Bylines include 

The Daily Front Row, ELLE, Cosmopolitan, CNN 

Underscored, Fashionista.com, Daily Mail, AOL/Yahoo, 

Coveteur.com, Milk Makeup, Triathlete, and Lonely 

Planet. Here are hew thoughts on the ideal pitch and 

why PR pros should no longer incorporate COVID 

angles in their pitches.  

How do you like to receive press releases?

Ideally, with an engaging subject line and with an easy-to-decipher pitch in the 

email body. Preferably, with a synopsis that’s thorough yet concise and gives an 

overview of the who/what/why/when/where, etc. No one wants to go digging or 

clicking through links/attachments when it comes to finding the key info. 

Do you have any advice for PR pros trying to pitch you?

It does make a difference if someone has taken the initiative to reference 

relevant work I’ve done before and why this new concept could be a fit. 

Or if they’ve included something that feels a little more personal/tailored. 

Something that feels wasteful for everyone is when a publicist follows up three 

or more times on a pitch related to a topic that I never, ever cover.  

Do you have any pet peeves when working with PR 
professionals?

It can feel uncomfortable to get persistent Instagram DMs, comments, or 

seemingly unrelated messages/story reactions that feel like a veiled reminder 

that I haven’t replied to an email. With texts/calls...I guess it depends on how 

good my relationship is with the person. It can sometimes overstep a line if it’s 

not that urgent or comes outside of work hours. Also: emails that obliterate 

inbox memory!

What are some of the most popular fashion topics you anticipate 
covering this year? 

I’m excited about the new brands that are coming to the fore. And I’m excited 

to see what street style looks like, as it feels like it’s been so long. I’m also 

intrigued about what party fashion trends will emerge in the fourth quarter. 

Apart from that, I’m always excited to hear about young talent, innovations in 

sustainability and how we shop digitally, or really, anything that’s just TRULY 

different!  

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

I don’t think it’s necessary. While the resulting article might ultimately reflect 

or mention it, I don’t think COVID/post-COVID, as a theme, is a litmus test for 

whether I write about something anymore. 

Looking back at the last 12 months, what surprised you most 
about covering fashion? 

It feels like more brands are launching and emerging post-COVID—so hearing 

the reasons why this period proved to be a fundamental time for newness 

and creativity is interesting. While it was an undeniably tough time for the 

industry, established brands seemed to have more initiatives/store openings/

partnerships and collaborations than ever, too. 

mailto:freya%40dailyfrontrow.com?subject=
https://freyadrohan.net 
https://twitter.com/freyadro 
https://www.instagram.com/freyadro 
https://www.linkedin.com/in/freyadrohan/ 
https://freyadrohan.net
https://twitter.com/freyadro
https://www.instagram.com/freyadro
https://www.linkedin.com/in/freyadrohan/
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Natalie Craig
Blogger & Influencer, Natalie in the City

natalie@natalieinthecity.com

Natalie Craig is the voice behind Natalie in the City, 

a blog which focuses on plus size fashion and body 

positivity. The blog has since received recognition 

from readers, brands, and media worldwide. She 

has been featured in publications like Refinery 

29, Glamour magazine, The Chicago Tribune, The 

Daily Mail, and USA Today for being vocal about her 

struggles and triumphs as a plus size woman in the 

fashion industry. Through her blog, Natalie has helped 

change the narrative of curvy bodies in fashion 

and beauty with brands like Target, Meijer, Macy’s, 

JCPenney, Walmart, Charlotte Russe, Almay, Urban 

Decay and more. 

How do you like to receive press releases?

I like to receive pitches via email at natalie@natalieinthecity.com. Some brands 

will try to reach out to me on social media, and while I understand being able 

to reach someone quickly that way, it’s not always the most professional and 

I usually direct them to my email. That way, we can send PDFs, contracts, 

media kits, etc. back and forth. I also have a freelance manager who handles 

inquiries and partnerships for me at collaborate@natalieinthecity.com. I 

sometimes forward larger partnership inquiries and pitches for her to handle 

communications on.  

Do you have any advice for PR pros trying to pitch you?

Make your pitch personalized. It’s not enough to just change the name in the 

“to:” field or tell me you loved the most recent blog post I wrote. I get hundreds 

of pitches per day, and it’s impossible to read every single one completely. So, 

the first two lines are important. Tell me why I should pay attention to this pitch 

and show me that you know what my platform is all about. Also, research the 

people you are pitching, too — especially if you want the pitch opened and 

responded to. I can’t tell you how many pitches I get to write about clothing 

that doesn’t go past a size 12. I am very publicly and obviously a plus-size 

woman who wouldn’t fit into a 12 — and this information is also noted on the 

homepage of my website and in my social media bios.    

Do you have any pet peeves when working with PR 
professionals?

I understand that some products are universal and can be mass-pitched, but 

I really don’t like getting pitches that aren’t relevant to anything I cover like 

movie premiers, diet products, or straight size clothing. Another pet peeve 

when it comes to PR professionals who pitch me straight size clothing is when 

they ask me to promote a brand’s accessories or shoes if they don’t actually 

carry my size of clothing. That’s a big “no.” inbox memory!

What are some of the most popular fashion topics you anticipate 
covering this year? 

I anticipate covering more about petite and plus size fashion. More plus size 

brands are coming out with petite plus sizes, which is fabulous! The average 

woman is a size 18 and she stands under 5’4, which makes her petite and plus 

size. There is currently a huge gap in the industry for plus size clothing that can 

fit short women. As a petite plus size woman myself, I plan to highlight brands 

that choose to give petite plus size women more options when it comes to 

choosing their inseam. I am also excited about the shift in clothing that we are 

seeing due to the COVID-19 pandemic. We are seeing loungewear being fused 

into every kind of wardrobe, which I love.  

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

I think so long as COVID-19 is relevant — it will be for a while — and the product 

actually has something to do with bettering lives during the pandemic or has 

an actual tie to COVID-19, it’s wise to incorporate COVID-19 into your angle. But 

don’t try to stretch it if it’s not there just to say, “COVID-19.”  

Looking back at the last 12 months, what surprised you most 
about covering fashion? 

I am really happy that the past year united activism and fashion, giving 

consumers more power over the brands they spend money with. I feel like 

we were all able to have a voice and confront our favorite brands about their 

policies, sizing, inclusivity and initiatives on sustainability. It’s about time that 

consumers have the power to demand that brands do better on all fronts! 

mailto:natalie%40natalieinthecity.com?subject=
http://www.natalieinthecity.com 
https://twitter.com/nataliexcraig 
https://www.instagram.com/nataliexcraig 
https://www.linkedin.com/in/natalie-craig-6a775184/ 
http://www.natalieinthecity.com
https://twitter.com/nataliexcraig
https://www.instagram.com/nataliexcraig
https://www.linkedin.com/in/natalie-craig-6a775184/
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Jackie Zuckerman Delroy
Editor in Chief, NEXTonScene Magazine

jackie@nextonscene.com

Jackie Zukerman Delory is the editor in chief of 

NEXTonSCENE Magazine, a publication dedicated to 

upcoming trends, talent, musicians, designers, small 

businesses, new products and much more. She is also 

the founder of NEXTonSCENE Media, a marketing 

and media company for entrepreneurs. Jackie is 

self-taught and believes everyone has a story to tell. 

Below, she shares her thoughts on working with 

PR professionals from the unique perspective of a 

journalist and a marketing professional.  

How do you like to receive press releases?

Via email or even social media inquiries via Instagram, LinkedIn, Facebook. I 

don’t want a full press release via social messenger but open to be reached out 

to on socials!  

Do you have any advice for PR pros trying to pitch you?

Yes, it is SO important to personalize your messaging. I like to see that the 

publicists pay attention to who I interview [and what I] feature, rather than 

copying and pasting a press release.  

Do you have any pet peeves when working with PR 
professionals?

Yes, the ones who call me out of the blue to pitch their clients and don’t pay 

any attention to who I feature and what I do - I prefer email or messenger first. 

Some have called me late or in the early hours, and I found it disrespectful.

What are some of the most popular fashion topics you anticipate 
covering this year? 

I am personally going to be a new mom, so I would love to learn about fashion 

for all body types, I also love seeing old fashion trends come back new! And 

who doesn’t love to see new trends? I also love supporting new, innovative 

ideas regarding the fashion industry for adults, babies and children!  

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

I think it can be relatable depending on the relevance — was the idea created 

during Covid? For people who work from home now more due to Covid, how is 

it going to make our lives more convenient?  

Looking back at the last 12 months, what surprised you most 
about covering fashion? 

I have seen fashion stores close unfortunately due to not marketing themselves 

enough online; I have seen online fashion take off more than ever. I have seen 

dressy occasions become more casual, and leggings and sweats were the 

biggest things for a while! I think what I find most interesting is seeing fashion 

evolve more into not just sizes 0-2, especially because the pandemic brought 

up more mental health issues for many, but I love the expansion of options and 

sizes. Designers have had the time to become more innovative and creative, 

and that excites me the most!  

mailto:jackie%40nextonscene.com?subject=
https://www.nextonscene.com 
https://twitter.com/Jackie_Zuk 
https://www.instagram.com/jackiezuk 
https://www.linkedin.com/in/jackie-zuk-62228121 
https://www.nextonscene.com
https://twitter.com/Jackie_Zuk
https://www.instagram.com/jackiezuk
https://www.linkedin.com/in/jackie-zuk-62228121
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Tomika Bryant
Style Influencer & Blogger at Life in Pumps

lifeinpumps@gmail.com

Tomika Bryant is a professional fashion and travel 

blogger, freelance writer, brand advocate, speaker, 

and social media strategist living in the suburbs of 

Philadelphia. She has appeared on Dr. Oz, The Q 

Show, Rachael Ray, and has been featured in Essence 

Magazine. She launched Life in Pumps in 2017 and 

hosts “Tea Talk,” a live conversation about current 

events and topics that are important to busy families. 

She shares her advice for PR professionals trying to 

reach her community, as well as her thoughts on the 

fashion industry amid a pandemic. 

How do you like to receive press releases?

I prefer pitches via email with an introduction included. The email can include 

bullet points with expected deliverables and if there is a budget.  

Do you have any advice for PR pros trying to pitch you?

Please use first names as often as possible. Be honest and up front. Don’t make 

promises that you know you can’t keep.  

Do you have any pet peeves when working with PR 
professionals?

My biggest pet peeve is when PR professionals don’t understand that we can’t 

work for free when they don’t work for free. Most of us practice “social good” 

but we designate space for this monthly. It is important to build a rapport 

before asking for free services. 

What are some of the most popular fashion topics you anticipate 
covering this year? 

Fashion Tips in the Midst of Covid, Fashion Trends from New York Fashion 

Week, Fashion for Women Over 40, Mom Styles, Closet Capsule Building, Staple 

Items Every Closet Needs, Full Size Fashion trends, and Transitional Fashion 

Trends.

Should PR pros still be incorporating COVID-19 angles into their 
pitches?

Absolutely, because this is not going away any time soon.  

Looking back at the last 12 months, what surprised you most 
about covering fashion? 

I’ve seen so many things that most thought would never be a trend that 

nothing surprises me. I am happy that designers are being more inclusive, and 

the number of Black designers continues to increase. 

mailto:lifeinpumps%40gmail.com?subject=
http://lifeinpumps.com  
https://twitter.com/LifeInPumps  
https://www.instagram.com/TomikaTalks/ 
https://www.linkedin.com/in/TomikaBryant 
https://www.facebook.com/LifeinPumps  
https://www.pinterest.com/lifeinpumps
http://lifeinpumps.com
https://twitter.com/LifeInPumps
https://www.instagram.com/TomikaTalks/
https://www.linkedin.com/in/TomikaBryant
 https://www.pinterest.com/lifeinpumps
https://www.pinterest.com/lifeinpumps/


Cision Pitching Kit Methodology

The traditional and non-traditional media professionals featured in the Cision 

Pitching Kits have profiles in the U.S. Cision Media Database, and are vetted by the 

company’s media research team to verify their positions as media professionals, 

influencers and bloggers. These individuals must meet certain additional criteria 

to be featured: they must cover the specific topic being highlighted in the kit, have 

given direct consent to be listed in the Media Database and must have been verified 

by the research team recently. The professionals must also be willing to be included 

in marketing materials and provide in-depth advice for PR pros.



As a global leader in PR, marketing and social media management technology and 

intelligence, Cision helps brands and organizations to identify, connect and engage with 

customers and stakeholders to drive business results. PR Newswire, helps companies 

meet their communications and disclosure needs. A network of approximately 1.1 billion 

influencers, in-depth monitoring, analytics and its Brandwatch and Falcon.io social 

media platforms headline a premier suite of solutions. Cision has offices in 24 countries 

throughout the Americas, EMEA and APAC.

For more information about Cision’s award-winning solutions, including its next-gen 

Cision Communications Cloud®, visit www.cision.com and follow @Cision on Twitter.

UPGRADE YOUR MEDIA RELATIONS TO FIRST CLASS

Copyright © 2021 Cision Ltd. All Rights Reserved

130 E Randolph St. 7th Floor Chicago, IL 60601, USA | 866.639.5087

https://www.prnewswire.com
https://www.brandwatch.com/
https://www.falcon.io
http://www.cision.com
https://www.twitter.com/cision
https://www.cision.com/lp/making-earned-media-manageable/
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