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HOLIDAY
GIFT GUIDE
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TIS THE SEASON: 

Make sure your brand is featured in all the right places 
this holiday season by developing a tailored targeting 
strategy for the influencers that can make a positive 
impact on your brand’s business.

Securing placements on TV segments and retail blogs 
can help your brand increase consumer awareness, 
reach your target shoppers and earn their trust.

Major lifestyle magazines and newspapers publish 
holiday gift guides to make it easy for shoppers to find 
the perfect gift. With easy-to-read layouts categorizing 

items by theme, price or location, holiday gift guides 
spread brand awareness by boosting a product’s 
visibility, thereby making it easy for readers to  
discover them. 

Online blogs and influencers do the same: posting 
Instagram photos of your product and reviewing your 
offerings is a great way to capture new audiences and 
generate interest.

Here are some featured holiday influencers to help you 
get started!
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Ligenza is the Founder and Blogger at Coming Up Roses, covering Lifestyle, 

Branding, Relationships, Health & Medicine, Beauty Supplies, Women’s Interests 

and oversees the Holiday Gift Guide with a deadline of a month in advance.

Regarding the gift guide she says “I will be including: women’s style/fashion, 

beauty, home decor, accessories/bags/shoes, and other fun gift-ables. Special 

highlights include things at affordable price points (under $20, under $50, 

under $100, etc), themed guides (gifts for a girly girl, gifts for a traveler, etc) and 

more.” She also says “I don’t necessarily have an answer to deadlines, as not 

everything sent is guaranteed promotion. It depends entirely on whether or not 

I organically choose to feature it if I am not being compensated for a formal 

branded partnership. My editorial calendar is outlined a month in advance, so 

products sent for consideration should be sent in a similar timeline to maximize 

chance of being selected for inclusion.”

She advises PR professionals to do their research before reaching out. She says, 

“Reach out already knowing from a strategic standpoint that we’d be a good fit 

to work together - don’t just reach out in the hopes of soliciting as much free 

press as possible. That’s obvious, and it’s a waste of everyone’s time! Address 

influencers by name; I along with countless others don’t even OPEN emails if 

we see it’s just a mass email and we’re not being personally addressed. If you’ve 

done your research, you know our name - or, it takes 10 seconds to get on our 

website and see our name right there on the homepage!”

ERICA LIGENZA
BLOGGER 

SOCIAL MEDIA: 
 

 @MSERICALIGENZA  

   @ERICALIGENZA

 FACEBOOK

 PINTEREST

 LINKEDIN

 YOUTUBE

 erica.ligenza@gmail.com

  www.cominguprosestheblog.com/

TOPICS COVERED:
Lifestyle, Branding, Women’s Interests, Holiday 
Gift Guide, Beauty Supplies, Health, Relationships

https://twitter.com/msericaligenza
https://twitter.com/msericaligenza
https://www.instagram.com/ERICALIGENZA
https://www.instagram.com/ERICALIGENZA
https://www.facebook.com/cominguprosestheblog
https://www.pinterest.com/ericaligenza
https://www.linkedin.com/in/ericaligenza
https://www.youtube.com/channel/UCDsvnw8SLcXRWpM7RdMs2jA/about
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She can be reached by email.

Her PR pet peeves are “Asking bloggers to work for free and an unwillingness to actually create 

mutually beneficial collaborations. I’m all about creating actual value for both the brands that I 

collaborate with, and my readers. If a PR professional wants me to copy and paste a press release 

and has no interest in sending even a product sample, that’s literally just insane. I’m all about 

creating ongoing relationships. When digital influence is effectively utilized, it’s one of the most 

effective forms of marketing. My marketing degree is from the Wharton School of Business, so 

I know what I’m doing and what I’m talking about. And as a full-time blogger, nothing is more 

aggravating than when companies/PR expect free work. Most bloggers have spent HOURS upon 

HOURS building a genuine following and genuine relationships with our followers. My biggest 

pet peeve is being treated like it’s just posting pretty pictures, and that that’s “easy” and doesn’t 

deserve compensation. Couldn’t be farther from the truth! PR professionals need to understand 

the power of influencer marketing and treat it similarly to negotiating other advertising mediums. 

I can’t stand when “professionals” tell me I should work for free; do they work for free? You can 

either pay me to do the work for you, or you can pay another marketing professional or freelancer 

to do the content creation, photography, writing, and social media sharing for you in-house. 

But, there’s a reason influencer marketing is so effective and popular right now! Be willing to 

strategically invest in the RIGHT people. I will bend over backwards for anyone who is mutually 

respectful of me as I am of them. But respect is a two way street! Just as PR professionals don’t 

get paid in product, neither should anyone else. Create an ongoing relationship that’s mutually 

beneficial and watch the shared value soar!”
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ERINN SLUKA
BLOGGER 

SOCIAL MEDIA: 
 

 @3SONSHAVEI  

   @PARENTINGHEALTHY

 FACEBOOK

 PINTEREST

 LINKEDIN

 GOOGLE+

 erinnsluka@gmail.com

  www.parentinghealthy.com

TOPICS COVERED:
Family & Parenting, Natural Food, Education, Baby 
Goods, Holiday Gift Guide, Back to School

Sluka is the Blogger behind Parenting Healthy, covering Parenting, Baby 

Goods, Education, Back to School, Lifestyle and Food, all with a focus on 

Natural Products, also running several Holiday Gift Guides. 

Sluka says she prefers to receive information on “natural foods, home and 

beauty products; products that promote play and learning for teens and 

children and fitness related products or posts. I’m seeking out natural, healthy 

and safe products to help my readers raise happy, healthy and active families.” 

She does accept sponsored posts and no-follow links. She adds “I typically am 

10-14 days out in posting, but can speed up that time frame if asked nicely.” 

She adds, “Giveaways always bring maximum exposure! Even if only a credit 

to site or free product coupons, they really become the most popular posts. As 

well, any posts with a giveaway attached can be entered into giveaway sites 

and links for more exposure. Brands should really budget giveaways if they 

want the full potential from the post. I do not charge extra for giveaways as I 

benefit as well. Win-win for brands and blogger.”

Sluka runs Holiday Gift Guides on her blog, including Father’s Day, College 

Bound and Summer Family Fun. Products include: food, teens (electronics, 

college themes, sports), children, family toys/games, children’s books,  

and kitchen.

http://twitter.com/3sonshavei
http://twitter.com/3sonshavei
http://www.instagram.com/parentinghealthy
http://www.instagram.com/parentinghealthy
http://www.facebook.com/ParentingHealthy
http://www.pinterest.com/ParentingHealth
https://www.linkedin.com/in/erinn-sluka-34418548/
http://plus.google.com/u/0/112038485332478519009/posts
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She can be reached by email.

She says, “I prefer email pitches with details included-compensation (paid or product), if a 

brand also wants me to offer a giveaway. And the subject line should be specific. I refer back 

to these initial emails several times from start to finish so having a subject line that specifies 

brand name and that it is for Holiday Gift Guide saves email searching.” When it comes to 

her lead time she adds, “I post 10-14 from time product is received. For the Holidays, I start in 

October and cannot guarantee live post in time for Holiday if received less than 2 weeks prior  

to Christmas.”

Sluka also has a few recommendations for PR professionals trying to work with her. She 

explains, “An initial email should be more brief then the follow up. A first I like to know of the 

brand-any upcoming promos so I know if I can stay in any timeline and links to the brand 

page. Many times I have to google the brand and try to find them when no links are in the 

pitch. (2) By stating right away if you can do samples or have a budget allows for quicker 

response for a more personalized proposal to be sent. Allow up to 4-6 weeks from original 

pitch to allow for final agreements, shipment of product and scheduled posts with enough 

shares before the Holidays. I have been pitched as early as the week of Christmas and that is 

an impossible time line. (3) Create a solid plan with your brands FIRST. PR can advocate for 

Bloggers before you even contact us. Allow brands to understand what you will be asking of 

us-time, gas to the store for recipe creations, ingredients, batteries for toys, etc... so when a 

reputable Blogger asks for higher value or paid package the brand can budget and you don’t 

have to come back with a “Sorry, they can’t.”  
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She can be reached by email.

MARIA DENSLEY
MANAGING EDITOR 

SOCIAL MEDIA: 
 

 @INDYARCH83  

   @INDYARCH83

 FACEBOOK

 LINKEDIN 

 maria@splash.com

 www.lasplash.com

TOPICS COVERED:
Entertainment, Culture, Food, Technology, Home, 
Beauty, Fashion, Travel, Lifestyle, Holiday Gift 

Guide, Automotive

Densley is the Managing Editor at Splash Magazines and covers Entertainment, 

Culture, Food, Technology, Home, Beauty, Fashion, Travel, Lifestyle, and Automotive. 

She also oversees the Holiday Gift Guide and would like to receive a variety of 

products from household goods, and decor, pet items, fashion and beauty items, 

food, snacks, candies, drinks, sporting items, toys and games, and anything in 

between. Send all gift guide all submission by December 15. 

She is also interested in a wide variety of topics. “Entertainment & Culture (includes 

film and TV, art, books, music, celebrity talk and gift suites, fresh faces, new talent, 

romance, local entertainment, events, performances, charities, gift guides, goodies), 

Food and Beverage (includes restaurant reviews and news, sweets, beer, wine & 

spirits, events, gift guides, and goodies), technology (includes hardware, software, 

game reviews, home electronics, photography, phones and accessories, local events, 

gift guides, and goodies), Home & Garden (includes office, pet and pet adoption, 

local services, gift guides, and goodies), Health & Beauty (includes fitness, local 

reviews, gift guides, and goodies), Style & Fashion (includes women’s, men’s, and 

children’s fashion, fashion shows and events, gift guides, and goodies), Travel & 

Leisure (includes domestic and international travel, local attractions, travel & leisure 

accessories, gift guides, and goodies), Lifestyle (babies, children, & teens, family and 

parenting, maturity and retirement, grown up years, golden years, financial, gift 

guides and goodies), Sports (gift guides and goodies), and Automobiles (reviews, 

accessories, gift guides, and goodies).”

https://twitter.com/indyarch83
https://twitter.com/indyarch83
https://www.instagram.com/indyarch83/
https://www.instagram.com/indyarch83/
https://www.facebook.com/maria.densley
https://www.linkedin.com/in/maria-densley-715b11132/
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JENNIFER POWELL
BLOGGER 

SOCIAL MEDIA: 
 

 @BORN2IMPRESS  

   @BORN2IMPRESSBLOG

 FACEBOOK

 PINTEREST

 LINKEDIN

 GOOGLE+

 YOUTUBE

 jenniffer@born2impress.com

  www.born2impress.com

TOPICS COVERED:
Motherhood, Family & Parenting, Holiday Gift Guide, 
Jewelry, Baby Goods, Gadgets, Beauty Supplies



Powell is Editor of Born 2 Impress covering Motherhood and Children topics. 

She is interested in story tips and ideas, product reviews, sweepstakes and 

giveaways, and related inquiries. She also publishes a Holiday Gift Guide 

and would like to receive pitches by November 30. She says, “I feature tech 

products and gadgets, jewelry, shoes, apparel, beauty, handbags, travel 

products, toddler and kids over 8 products along with home decor and men 

gifts.” Powell is based in Florida and can be contacted via email. 

She can be reached by email.

http://www.twitter.com/adamerace
https://twitter.com/born2impress
https://www.instagram.com/born2impressblog/
https://www.instagram.com/born2impressblog/
https://www.facebook.com/Born2ImpressBlog
https://www.pinterest.com/born2impress
https://www.linkedin.com/in/jenniffer-powell-71606814/
https://plus.google.com/112203495884310795146
https://www.youtube.com/user/kizborn2impress
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MONIQUE REIDY
PUBLISHER & EDITOR-IN-CHIEF 

SOCIAL MEDIA: 
 

 @THESAVVYGAL  

   @MOREIDY

 PINTEREST

 LINKEDIN 

 monique@socallifemag.com

 www.socallifemag.com

TOPICS COVERED:
Affluent Lifestyle, Holiday Gift Guide

Reidy is the Editor-in-Chief and Publisher of Southern California Life magazine 

and handles the magazine’s Holiday Gift Guide. She features a gift guide 

several times per year and its focused on luxury items. Her pet peeve is 

receiving pitches on snack items and other products the magazine would 

not feature. She says, ”It leads us to believe the PR rep has not done his or her 

homework. It’s imperative that publicists identify suitable outlets for the goods 

they represent and then they are more likely to have their products featured.”

She wants to receive information on publication-appropriate products. For 

instance, a financial magazine will most likely not be interested in beauty 

products, and a tech magazine won’t opt for fashion items. Know the 

magazine’s focus and pitch products that correlate to the appropriate genre. 

Send all pitches via email with as much product information and imagery as 

possible. She adds, “Pitching via social media is the least effective way to pitch 

us since we have several people who manage our social media platforms and 

none of them are responsible for approving gift guide placement requests.” 


She can be reached by email.

https://twitter.com/TheSavvyGal
https://twitter.com/TheSavvyGal
http://instagram.com/moreidy
http://instagram.com/moreidy
http://www.pinterest.com/monique_reidy
http://www.linkedin.com/in/moniquereidy
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BECKY FRY
BLOGGER 

SOCIAL MEDIA: 
 

 @FMOMOF4BOYS  

   @MYSPARKLINGLIFE

 FACEBOOK

 PINTEREST

 LINKEDIN

 GOOGLE+

 fryrebecca3@gmail.com

TOPICS COVERED:
New Product Reviews, Movies, Travel, Services, 
Food, Recipes, Crafts, Family, and Giveaways, 
Holiday Gift Guide



Fry pens The Sparkling Life covering New Product Reviews, Movies, Travel, 

Services, Food, Recipes, Crafts, Family, and Giveaways. She also oversees the 

Holiday Gift Guide with a deadline of October 15th. Regarding the gift guide 

submissions says, “I am looking for stocking stuffers, electronics, toys...just 

about anything you would give as a gift.”

Fry prefers pitches via email and says “I will read through and share what I feel 

is relevant to my audience, new product releases, movie releases, promotions, 

reviews & giveaways, images of the product and polite PR.” Her advice for PR 

professionals is that “Pitches should be basic and to the point, short product 

description, short description on what sort of partnership they are looking for.”  

She does host paid placements and info is available through the Media Kit on 

the blog.

She can be reached by email.
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http://twitter.com/fmomof4boys
http://twitter.com/fmomof4boys
https://www.instagram.com/mysparklinglife/
https://www.instagram.com/mysparklinglife/
https://www.facebook.com/mysparklinglife
http://www.pinterest.com/fmomof3boys
https://www.linkedin.com/in/mysparklinglife/
http://plus.google.com/u/0/+RebeccaFry
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Belek is a Talent Booker & Producer at Windy City Live - WLS-TV. She oversees 

the Holiday Gift Guide with a deadline of Thanksgiving. 

Regarding the gift guide, she says “We typically only do Holiday Gift Guides 

when the spokesperson can also provide full-audience giveaways for 80 people 

for all or most of the products. Our viewership is heavily female, so we typically 

look for gift guides for families. And of course anything buzzy or new catches 

our attention.”

 cassandra.c.belek@abc.com

TALENT BOOKER & PRODUCER 
WINDY CITY LIVE - WLS-TV

CASSIE BELEK

SOCIAL MEDIA: 
 

 @CASSIEBELEK 

   @CLASSYB525

 LINKEDIN
 

TOPICS COVERED:
Holiday Gift Guide 

She can be reached by email.

https://twitter.com/cassiebelek
https://twitter.com/cassiebelek
https://instagram.com/classyb525/
https://instagram.com/classyb525/
https://www.linkedin.com/in/cassandra-belek-b6a12a12
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Gutierrez serves as the Executive Producer for Good Day New Mexico on 

KOB-TV. He also handles holiday gift guide submissions with a deadline of 

December 1st. 

Regarding the gift guide, he says “We like a bit of everything, just pitch 

products, we’ll be happy to pick and choose. We’re taped about two weeks 

in advance of any air-date. So if you want to get something in by Christmas, 

it has to be in our hands at least by Dec 1st. Nor do we use everything, if you 

send something and it’s much better in the pitch than in person, we won’t 

use it. We don’t feel great about lying to our audience.”

EXECUTIVE PRODUCER

DAN GUTIERREZ

SOCIAL MEDIA: 
 

 @MOVIEGUYDAN 

 LINKEDIN

 

 dgutierrez@kob.com

TOPICS COVERED:
Holiday Gift Guide


He can be reached by email.
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https://twitter.com/movieguydan
https://twitter.com/movieguydan
https://www.linkedin.com/in/dangutierrez
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GENEVIEVE YRAOLA
CONTRIBUTING EDITOR, GIFT GUIDES 

SOCIAL MEDIA: 
 

 @FASHIONSWAN  

   @GIFTGUIDER

 FACEBOOK

 LINKEDIN

 YOUTUBE

 fashionswan21@gmail.com

 www.genevieveyraola.com/

TOPICS COVERED:
Holiday Gift Guide

Yraola is a Contributing Editor and handles the Holiday Gift Guide submissions 

for People Style Watch. Deadline for submissions is mid-June/July. She wants to 

receive information with clear, direct product information on women’s/men’s 

fashion, fashionable tech, giftable, food & spirits, along with gifts for pets and 

children’s gifts up to 10 years old. She explains, “Attractive price point, clear and 

direct product description, newsworthy, new to market products directed to the 

18-35 year old target audience are pitches I look at first.” 

She also has the following advice for PR professionals: “When cold pitching 

through email - the subject title should list clearly what the pitch is about. Any 

press releases or images in forms of attachments from unknown senders are 

rarely opened due to viruses and/or slow downloads. Low res images embedded 

in the email or website links are preferred. I normally directly request any hi-

res images of products once they have already been approved to be included 

in a story. Pictures of products are key, vs. long descriptive copy points. I read 

through extremely large amounts of product pitches, so I need to go through 

emails fast. If the email pitch looks like a long read, that’s a red flag to me that 

the product may not visually hold up in a gift guide story. I obviously need 

descriptions of a new item (particularly anything to do with tech or a new 

shopping site) - but if it can’t be explained in a short bullet form, I’ll have a 

tough time explaining what it is in a visual story where there’s only room for 

captioning. Plus, I do not call in anything, unless I’ve seen images of the product 

first. When it’s introducing a brand, the same thing applies. It’s always best to 

include some images of the brand’s best or new-to-market items.”

https://twitter.com/fashionswan
https://twitter.com/fashionswan
https://www.instagram.com/giftguider/
https://www.instagram.com/giftguider/
https://www.facebook.com/genevieve.yraola
https://www.linkedin.com/in/genevieve-yraola-a8545a5
https://www.youtube.com/channel/UC2uKDvNUOMAiXKBH68eqjqw
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She can be reached by email.

Email is the preferred mode to receive press materials, as well as postal mail. Packages tend to 

get reviewed faster, since there’s less of it these days so they tend to stand out. She also goes 

through Instagram to find new brands. Any collaborations with influencers should be noted in 

your pitch.
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CISION PITCHING KIT METHODOLOGY
The traditional and non-traditional media professionals featured in the Cision Pitching Kits have profiles in the 

U.S. Cision Media Database, and are vetted by the company’s media research team to verify their positions 

as media professionals, influencer’s and bloggers. These individuals must meet certain additional criteria to 

be featured: they must cover the specific topic being highlighted in the kit, have given direct consent to be 

listed in the Media Database and must have been verified by the research team recently. The professionals 

must also be willing to be included in marketing materials and provide in-depth advice for PR pros. 

Are you a member of the media who wants to 
be featured in the next pitching kit?  



CONTACT OUR MEDIA RESEARCH TEAM 

http://www.cision.com/us/contact-us/update-add-media-profile/?nav_location=footer

